
I’ve seen enough. 
That phrase became popular on Twitter in the long, 

slow, painful days after the midterm elections. When 
Dave Wasserman of Cook Political Report or other close 
observers thought they had sufficient evidence to call a 
race, they would say, “I’ve seen enough,” and announce 
the result. 

Well, I’ve seen enough 
too, and I have some 
thoughts on why things 
happened as they did in the 
midterms. 

It took more than a week 
in our supposedly non-Third 
World Country to decide this 
for sure, but Republicans 
will retake the House and 
Democrats will retain the 
Senate — both by extremely 
narrow margins. 

To be honest, that’s not at 
all far from where I thought 
we would end up.  I’ve seen 
enough to know that I didn’t 
sense any issue break through — not inflation or crime or 
the energy crisis or our dramatically diminished standing 
in the world — that substantially changed the electoral 
math from 2020. I thus never bought into the projections 
of a landslide, and I avoided making predictions even 
when asked. 

I also saw a giant echo chamber, fueled by media 
hysteria, coalescing around crazy ideas, such as Lee 
Zeldin winning the gubernatorial race in New York or 
Tudor Dixon winning in Michigan.

We told ourselves, with support from poll results, that 
Republicans all over the country were closing fast and 
had the momentum, that abortion had waned as an issue, 
that John Fetterman’s horrific debate performance gift-
wrapped the Pennsylvania Senate race for Dr. Oz — even 

though a good swath of Pennsylvania voters likely had 
cast their ballots before the debate. 

I’ve seen enough to know that practical Republicans 
who seemed prepared to effectively put conservative 
views into action were successful, and those with less 
substance were not. I also saw a GOP organizational 

machinery that continues 
to party like it’s 1999 — or 
earlier — essentially ceding 
early voting and vote-by-mail 
to the Democrats.

My son, David, who leads 
our sister organization, 
ForAmerica, says all of 
the Republicans’ newbie 
candidates, from Blake 
Masters to Don Bolduc to 
Tiffany Smiley to Dr. Oz, 
could have benefited from 
the GOP putting forth one big 
idea in the campaign. 

It bugged me throughout 
the campaign that when 
pollsters asked voters what 

issues mattered most, they listed both the economy and 
inflation. Those are not separate issues. A simple message 
— we’ll cut Joe Biden’s clearly unnecessary spending, 
then cut taxes and try to put a little more of your money 
in your pocket — might have gotten some of those 
candidates over the top. 

Instead, Republicans got Senate leadership saying it 
would not provide a plan, the Senate campaign leader 
proposing a plan to cut Social Security and Medicare, and 
soon-to-be Speaker Kevin McCarthy proposing a lengthy 
list of competing priorities that received little notice and 
didn’t even come out until after early voting had begun. 

Still, Republicans kept it close despite unprecedented 
forces of persuasion and information being arrayed against 
them. 
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An MRC NewsBusters study proved the Big Three networks 
attempted to influence the midterm election to benefit the 
Democrats. NewsBusters documented (along with video 
examples) how, for two months before the election, the 
network newscasts hammered Republicans with 87% negative 
coverage. Released on Nov. 1, the study was picked up by 
many outlets, including Fox News.



Trump’s fault when Trump was in office, and it’s Trump’s 
fault when Democrats and Biden are in office.

On the topic of Trump, he has taken a lot of blame 
for the failures of the midterms, but his endorsed 
candidates went 174-9, and, again as my son says, 
it’s hard to imagine any of the other candidates in 
Pennsylvania doing any better than Dr. Oz did.

So I have seen enough to know things could have 
been worse for Republicans, that it takes a lot for them 
to win elections in this climate and that there is plenty 
of blame to go around for the shortcomings of 2022. I 
have seen enough to know Ron DeSantis is a rising star, 
the nation is divided to the point that all elections in 
the near future will be trench warfare and the GOP 
needs to up its game on early voting and vote by mail.

And I’ve seen enough to know the work we do here 
makes a difference. Google, George Soros, Big Leftist 
Media, the government’s “disinformation” experts and 
others who try to influence elections can’t do so from 
offstage because of what we do at MRC. 

I hope you will appreciate how vital that work is to 
America’s future and use the enclosed envelope to send 
us a check and support us. 

 Sincerely,

 L. Brent Bozell III, 
 Founder and President

As our research showed, Big Tech and Big Leftist 
Corporate Media did their part, as usual, to benefit the 
Democrats. 

In the 12 closest US Senate races, Google put 
Democrat candidates’ websites on the front page of web 
searches in 10 of the 12 cases. 

It put the Republicans’ websites on the front page in 
only three races, and in two of those races, it didn’t list 
the Republican candidates’ websites on any pages. Google 
did the same in House races but only against Republicans 
involved in attempts to reign in Big Tech censorship.

Considering 92% of all Internet searches are 
conducted through Google and 98% of searchers click 
on the first page of responses, that’s at least election 
interference and perhaps a campaign violation for an 
unreported in-kind contribution. 

As for the networks, during President Trump’s 
midterm in 2018, the economy was booming, prices 
were low and our standing in the world was growing. But 
for the Big Three network newscasts, 83% of stories that 
mentioned the midterms were negative on Republicans, 
and nearly half those stories also blamed whatever the 
problem was on Trump. 

Now, we have 8% inflation, $4 gas, chaos on the 
border and loss of control in world affairs, and coverage 
of this year’s midterms was … 82% negative against 
Republicans and only 1/6th tied to Joe Biden. It was 
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n Here are leftist media’s nuttiest pre-election takes. MSNBC “historian” Michael Beschloss: “Our children 
will be arrested and conceivably killed” if the GOP takes power. n Sunny Hostin of The View said women 
voting for Republicans is “almost like roaches voting for Raid.” n Rob ‘Meathead’ Reiner: “Republicans are 
only interested in power … and they will do anything to get the power. And they are willing to kill, literally 
kill, to get the power … this might be the last election we have in a democracy.” n Joy Reid said Republicans 
“taught people the word ‘inflation.’ Right? Most people who would have never used that word ever in their 
lives are using it now because they’ve been taught it … and they sort of wrap this word around … the 
reasons they really want to vote.” n Matt Dowd on MSNBC: “There is a serious chance that if this doesn’t 

THE Voices of Anti-Americanism
go well, we don’t have democracy anymore.” n “Historian” Jon Meacham on MSNBC worried democracy 
itself wouldn’t survive a GOP victory: “This is the gravest test of citizenship since the Civil War, and it’s, this 
is, as President Biden might say, it’s not hyperbole and it’s not a joke.” n Joy Reid to Hillary Clinton on our 
dark, hateful future: “I can remember being in the convention in Cleveland, and it was guttural the amount 
of rage directed at you personally. It felt very personal. … Are you concerned that our democracy is not 
going to be able to hold past what you can only describe as fascism, violent politics and demand for power 
without elections?” n Don Lemon to Hillary on the same: “If you look at what’s happening in, you know, 
all over the world [Brazilian President Jair] Bolsonaro, whatever, democracy is in danger all over the world, 
here in the United States as well. … What do we do?”
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Maybe It Was the Racism …  
How on Earth did Don Lemon get demoted and 
Tiffany Cross fired? The networks involved didn’t 
say, but as Geoffrey Dickens and Nicholas Fondacaro 
established for NewsBusters, it might’ve been the 
racism. 

The BLM riots were like 
the “Boston Tea Party,” 
Republicans are “very 
dangerous to society,” 
“the biggest terror 
threat in this country 
is white men,” and 
“there is no travel ban 
on them,” Lemon said. 
After the Charlottesville 
riots, Lemon promoted 
the “very fine people” 
hoax and said anyone 
who supported Trump 
was “complicit in 
racism.” 

For Cross, Trump was a 
“traitor” with a “Klan-
like” base of supporters. 

Black conservatives Tim Scott and Clarence Thomas 
were “sell-outs,” Scott should be ignored because 
“A lesson I’ve learned is don’t argue with people 
Harriet Tubman would have left behind,” and black 
speakers at the GOP convention “look like a modern-
day minstrel show to me.”

BITS & PIECES
As Usual, Soros Was the Dems’ 
Sweetest Sugar Daddy
MRC has been documenting radical leftist George 
Soros’ billions of dollars of spending to influence 
elections and policy, and with good reason. 

As The New York Times revealed on Nov. 3, Soros 
was the King of Woke — the largest donor to 
Democrats during the 2022 midterm cycle. Soros 
contributed at least $126 million to Democrat 
candidates and causes. As documented by 
NewsBusters, The Times justified this by saying, 
“Both parties have mega-donors, but Republicans 

have far more.” 

Indeed, The Times 
spent as much time 
on Richard Uihlein, 
a GOP donor, as 
it did on Soros, 
even though Soros 
contributed twice as 
much. MRC Business 
exposed that the 
major networks 
completely ignored 

this story. NewsBusters pointed out that The Times 
story minimized the impact of Soros’ millions by 
saying he disbursed only $15 million this cycle. But 
Soros also contributed more than $80 million in 
2020 to be used for this cycle. 

CNSNews Uncovers Jean-Pierre’s Lie About Coal
Presidential Press Secretary Karine Jean-Pierre tried to tell reporters at a Nov. 
10 press conference that they didn’t hear what they clearly did hear from the 
president the previous week, and CNSNews was there to call them out on it. 

The previous Friday, President Joe Biden clearly said in a speech, “We’re 
going to be shutting these [coal] plants down all across America and having 
wind and solar.” 

Asked about it six days later, Jean-Pierre said, “Seemed like there was 
confusion on that. Some of you were there. It was loud and hard to hear, I 
think.” A clip of the speech shows Biden speaking and the audience listening.  
“... Again, the reason why we put out that statement … you asked me about 
the genesis, we believe his words were twisted, and we just wanted to make 
sure there was some clarity.”

President Biden’s statement was 
clear as day (for once) but White 
House press secretary Karine Jean-
Pierre claims it was hard to hear and 
twisted by some in the media.



Elon Musk Unleashes 
Freedom and the  
Media Go Berserk
NewsBusters and others within 
MRC who have tracked reaction to 
Elon Musk’s takeover of Twitter, 
have found a strong aversion to 
free speech among Corporate 
Leftist Media. 

“Elon Musk takes over Twitter,” 
the narrator said on CBS Mornings 
on Oct. 28. “How his plans for 
the platform could have a major 
impact on hate speech and on 
global politics.” Donald Trump 
could be restored, another expert 
then warned.

Musk’s takeover, which became 
official the day before, “could 
have big implications for our 
democracy,” the CBS anchor 
then said before throwing it to 
correspondent Jonathan Vigliotti 
at Twitter headquarters. “The 
question this morning: How will 
Musk balance out freedom of 
speech while at the same time 
discouraging and reining in 
misinformation?” He then says 
Russia used Twitter in 2016 to 
influence the US election and 
that “misinformation about false 
election claims led to the attack 
on the Capitol last year.” 
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NewsBusters Gets the Truth Out for a Girl 
Who De-Transitioned
NewsBusters’ Tierin-Rose Mandelburg risked censorship to tell the 
story of Bunny, a girl who transitioned into a boy at 16 and now, 
at 20, wants to change back. “The trans community lied to me,” 
Bunny says in one video. She said she received a double mastectomy 
almost immediately and started taking 
testosterone. “Earlier this year, I 
stopped it. Destroying my body and my 
life … I was a teenager. I didn’t know 
better.” 

Bunny said the trans community turned 
its back on her when she began to 
express doubts about her transition 
and that surgeries and life-altering 
drugs should not be doled out to kids 
who are going through “just a normal 
teenage thing to feel uncomfortable in 
your body.” Now she worries if she’ll 
ever be able to have kids. “They call it 
irreversible damage for a reason.”

Former White House press secretary  
Jen Psaki tried to make excuses about 
Democrats losing the Latino vote in 
Florida. In the process, she admitted the 
truth: “Socialism does not play there.”  

Media Try to Dispel the Hispanic Red Wave 
that Did Occur
Projections for a red wave did not materialize in the midterm 
elections. Still, the move of Hispanics into the conservative camp 
continued apace, which led to some interesting comments, as Jorge 
Bonilla documented for MRC Latino. The GOP’s Hispanic blowout in 
Florida “is not indicative of the national Latino vote,” said Latino 
Media Network (aka Radio Soros) board member Maria Elena Salinas. 
Florida’s Latinos are just different, others said. “The Latino vote is 
not the same everywhere,” contended former Biden press secretary 
Jen Psaki. “There are huge generational differences, and in Florida 
population of older voters is much larger than younger. Socialism 
does not play there. And there is a massive disinformation problem 

in Spanish-language media.” The 
Hill ran a piece titled “Midterm 
results dispel Hispanic rightward 
shift,” which attempted to argue 
that because the GOP got “only” 
40% of the vote in South Texas, 
the shift had not occurred. 

Rather than praise those who 
would mutilate children for 
political gain, NewsBusters 
lent its spotlight to Bunny, 
a girl who transitioned to 
male at 16 and now hopes to 
transition back at age 20.

Stay on top of the news:

Another spot-on Tweet by MRC’s Vice 
President Brent Baker exposing the worst 
of the leftist media.
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As Republicans assess why their red wave crested 
short of expectations, they should not overlook an 
obvious and familiar one — leftist media bias. 

Four years ago, when Donald Trump was president 
and Republicans controlled the House and the Senate, 
TV’s midterm election coverage blamed everything on 
Republicans, hammering them with stories that were 
outright negative 88% of the 
time. 

This year, with Democrats 
in control of the White House 
and both houses of Congress, 
everything still was all the 
Republicans’ fault. According 
to MRC research, the ABC, CBS 
and NBC evening newscasts’ 
coverage of the midterm 
elections was 87% negative 
against Republicans. 

The Big Three newscasts, 
which still draw 20 million or 
more viewers per night, many 
of whom are not as politically 
aware as cable news watchers, 
kept the spotlight where 
Democrats wanted it — off 
of Joe Biden and on to the 
issues they pushed, such as 
abortion, “election denial,” 
and allegations against Georgia 
Republican Senate candidate 
Herschel Walker. 

The networks spent 
nearly 30 minutes on Walker 
allegations, roughly 24 minutes 
on abortion policy, and more 
than 21 minutes calling 
Republicans “election deniers” 
and “threats to democracy,” 
but spent just 15 minutes on the economy, including 
inflation, and barely 5 ½ minutes on the worst year for 
immigration in US history. 

Voters told pollsters throughout the campaign season 
that inflation and the economy were, by far, the biggest 
issues, but the network news shows treated them 
collectively as only the 5th biggest issue in terms of 
time spent. 

Their No. 2 item in terms of minutes on the screen — 
election/election reform/democracy — was the top issue 
for only 4% of voters. 

MRC looked at 115 stories on major network nightly 
news programs that mentioned or discussed the midterm 
elections from Sept. 1 to Oct. 26. The networks spent 
213 minutes on the midterms or about 60% more than 
the 130 minutes they spent four years ago. 

President Trump was mentioned in nearly half of all 

LEFTIST MEDIA SPIN:  
stories on the midterms in 2018 — more than all individual 
Republican House, Senate and gubernatorial candidates 
combined. Joe Biden was mentioned in only about 
1/6th of the 2022 midterm stories. And when he was 
mentioned, it was mainly in passing — just nine stories 
offered any evaluative comments (seven negative), 
compared to Trump being mentioned 63 times, only nine 

positive, in the 2018 midterms.
In the Senate races, 

Pennsylvania Democrat John 
Fetterman received the most 
negativity from the networks 
— 81% of what was said about 
him and his dreadful debate 
performance was negative. 
But that was still less negative 
than the coverage of any 2022 
Republican Senate candidate.

Most of the focus stayed 
on Walker and his various 
campaign controversies, but 
all but two comments about 
Pennsylvania’s Republican 
candidate, TV doctor Mehmet 
Oz, were negative, and none 
about Arizona’s Republican 
gubernatorial candidate were 
positive. 

But networks did find time 
for fawning feature stories 
on Democrat candidates. NBC 
gave Georgia Democratic 
gubernatorial candidate Stacey 
Abrams a “Power of the Vote” 
profile about her efforts to 
turn out hundreds of thousands 
of new voters in Georgia. CBS 
gifted Alaska House candidate 
Mary Peltola, a Democrat, a 

feature for being the first native Alaskan in Congress. 
Network news wasn’t the only bastion of bias either. 

Another MRC study showed that 47 leftist commentators 
and candidates appeared on late-night talk shows in the 
run-up to the election, but no conservatives did. 

That study looked at Jimmy Kimmel Live, Late Night 
with Seth Meyers, and The Late Show with Stephen 
Colbert and found that 21 politicians appeared on 
those shows — all Democrats. Hillary and Chelsea 
Clinton, Transportation Secretary Pete Buttigieg, and 
Texas Democrat gubernatorial candidate Beto O’Rourke 
appeared multiple times. 

The late-night gabfests also featured 26 leftist 
commentators and zero conservatives. CBS’ Gayle King, 
ABC’s George Stephanopoulos, HBO’s John Oliver, and 
New York Times reporter Maggie Haberman all had 
multiple appearances.

On Newsmax, Rob Schmitt said the mainstream media 
was “doing what it does best, meddling in our elections,” 
and cited MRC’s study as proof. “The MRC shows that 
the press is hammering Republicans with 87% negative 
coverage — while just 67% negative coverage for the 
party in power that deserves all negative coverage for 
destroying the country in every way they possibly can.”

After she highlighted the MRC’s study on Outnumbered, 
Nov. 2, Kayleigh McEnany said, “The MRC did this study 
and I’m so thankful for them because they were able to 
quantify what we know is bias. They do a great job.”

Still the Republicans’ Fault



On Newsmax, Nov. 5, both Tim Graham 
and Curtis Houck made appearances to 
discuss the media’s latest antics in the
“Fake News Friday” segment.
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On Fox News at Night, Nov. 12, Curtis 
Houck discussed the media “Highs and 
Lows” of the week, including the media’s 
antics during the election.

MRC IS EVERYWHERE!

On Oct. 28, MRC president Brent Bozell  
appeared on Fox’s America Reports to discuss 
the MRC’s recent study and evidence that 
Google was deliberately manipulating data 
for Senate races. MRC’s study focused on 12 
Senate races identified as important to watch.

On Newsmax’s Wake Up America, MRC’s 
Curtis Houck summed up the media’s fear 
of Elon Musk taking over Twitter, “They’re 
losing control [of] the flow of information.” 

On Newsmax’s Spicer & Co., on Nov. 6, Tim 
Graham, Benjamin Weingarten and Sean 
Spicer discussed MSNBC’s Joy Reid’s ridiculous 
claim that “inflation” is a newly invented term 
to distract people from the real issues. 

LEFTIST MEDIA SPIN:  

On The First, Nov. 14, Curtis Houck, 
Managing Editor of NewsBusters, 
discussed the media’s role in helping 
cover up Democrat scandals and their 
fear of GOP investigations into Joe Biden.

Fox’s Greg Gutfeld began his Nov. 3 show discussing 
a study by NewsBusters Senior Editor Rich Noyes on 
the media’s political coverage two months prior to the 
midterm elections. Gutfeld showed multiple clips of 
MRC’s findings and said the press had “jacked up” the 
bad press for Republicans “rather than focusing on the 
Dems’ failures on the economy, crime and the border.”

Fox News, the Washington Examiner and 
talk radio’s Chris Plante covered MRC Vice 
President Brent Baker’s Tweet about a twisted 
Paramount+ show, The Good Fight, positioning 
Gov. Ron DeSantis as a sex offender.

On Nov 13., during his regular appearance 
on Newsmax’s Spicer & Co., NewsBusters 
Executive Editor Tim Graham discussed Chuck 
Todd’s latest attempts to smear Republicans.

On Nov. 2, FNC Fox News at Night host 
Trace Gallagher read from a Washington 
Examiner review of MRC’s study, “The 
Dangerous Partisanship of TV’s Midterm 
Coverage.”

On Nov. 2’s Spicer & Co., Sean Spicer 
highlighted MRC’s network news study 
and said, “While Biden isn’t helping the 
Democrats, the leftist media sure are.”
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MRC has caught Google red-handed 
rigging search engine results and other 
features in favor of Democrat candidates 
and against Republicans in the midterm 
elections, and its actions could run afoul 
of campaign finance laws, according to a 
new report from MRC.

Our research showed that Google 
manipulated its search pages to make 
it harder — and sometimes nearly 
impossible — to find information on 
Republican candidates but as easy as a 
search and a click to find information on 
Democrats. 

This censorship affected not only 
all 12 of the closest Senate races but a 
number of House races in which Google 
targeted Republicans who have been 
critical of its tactics. 

Google’s search engine is used for 
92% of all Internet searches. Users click 
on the first page of responses about 
98% of the time, which means the front 
page of a search is the most valuable 
commercial real estate on the Internet. 

In 10 of the 12 closest races, the 
Republican candidate’s campaign website 
appeared far lower — if at all — than 
the Democrats’ website. Moreover, in 
seven of the 12 cases, the Republican 
candidate’s site didn’t appear on the 
front page; in eight of the 12, Democrat 
candidates’ websites were among the 
first six items. 

MRC Catches Google Red-Handed

Other search engines, such as Bing 
and DuckDuckGo, gave relatively equal 
treatment to the two candidates.

“If this isn’t election interference, I 
don’t know what is,” said Brent Bozell, 
founder and president of MRC. 

Google results for North Carolina 
found Republican Ted Budd’s website 
didn’t appear anywhere on the first 
page, but Democrat Cheri Beasley’s 
campaign website was the first item 
mentioned. The websites of Democrat 
candidates Tim Ryan (Ohio) and John 
Fetterman (Pennsylvania) were second 

The MRC documents and combats the falsehoods and censorship of the news media, entertainment media and Big Tech 
in order to defend and preserve America’s founding principles and Judeo-Christian values.

and third, respectively, but their 
opponents — J.D. Vance and Mehmet Oz, 
respectively were not on the first page 
at all. 

The campaign websites of 
Republicans Marco Rubio of Florida, 
Adam Laxalt of Nevada, Don Bolduc of 
New Hampshire, and Herschel Walker 
of Georgia also were far further down 
the search page than their opponents. 
It didn’t show websites for Kentucky 
Republican Rand Paul or Wisconsin 
Republican Ron Johnson but ranked their 
opponents as the Nos. 3, 1 and 8 search 
results, respectively.

In Louisiana, incumbent Republican 
John Kennedy’s site was banished 
from the first page of results, but the 
websites of his three top challengers in 
the state’s jungle primary were ranked 
1, 3 and 7.

In House races, it listed the campaign 
websites of seven of the 10 most 
prominent critics of Big Tech far beyond 
the first page but put two-thirds of their 
opponents’ websites in the first six items. 
Andy Biggs, a Republican and vocal critic 
of Big Tech, had his site ranked 20th; his 
opponent’s was ranked third. Ken Buck 
of Colorado, who introduced legislation 

On Oct. 25, MRC President Brent Bozell appeared on Fox News America Reports, and various 
other news and talk radio programs, to discuss the findings of MRC’s Google study.

to limit judge-shopping by Big Tech 
firms, also was targeted. His website was 
ranked 15th; his relatively unheard-of 
opponent’s was third.

“These algorithms don’t write 
themselves,” said Dan Schneider, vice 
president of MRC Free Speech America 
and MRC Business. “There’s a person 
who drafts the code to produce the 
result they want. For Google, we know 
what they want. They want to boost 
Democrats and bury Republicans.”

Google’s bias in favor of Democrats 
is not news — earlier research showed 
it declared Republican fundraising 
emails to be spam at far higher rates 
than Democrat fundraising emails, 
and Google’s contributions are 
overwhelmingly sent to Democrats. 

But search engine manipulation 
could be viewed as an in-kind campaign 
contribution, according to Hans von 
Spakovsky, an election law expert at 
The Heritage Foundation. If Google is 
systematically suppressing candidates in 
favor of others, “then yes, that is an in-
kind service to a candidate no different 
from if a corporation were to help a 
candidate. This is the typical example of 
an in-kind contribution that’s illegal.”


