2009 ANNUAL REPORT



-

CONTENTS

An Interview with L. Brent Bozell llI......... 1

MRC DiViSiONS ....covvevieieeiieieeiecieeieane 2-7
News Analysis
Business & Media Institute
Culture and Media Institute

TimesWatch

NewsBusters

Eyeblast.tv

MRC Action/Grassroots

CNSNews.com
Gala & DisHonors Awards....................... 8
MRC in Action - 2009

ObamaMania ...........cccoceveveeevererenenenn 9

Cheerleaders for Socialism .......... 10-11

Socialized Health Care................. 12-13

Media Censorship.........cccocecuunne. 14-15
MRC Impact.......ccccooeviiiiiiiiiins 16-17
MRC Video Studio........cccoeveeeveerenennne. 18
A [ARGRIFEN covococomsososomsascsmsmsnsosoosascsas 19
MRC Legacy Society .........ccceevueinnne 20
A Letter from Dr. Seymour Fein ............. 21
The MRC Team......cccvevveveeeereceieenannn, 22
MRC Leadership and Trustees........... 23-24
MRC Associates ..........cceeevevurevennnnns 25-26
MRC Foundation Support...................... 27
2009 Financial Report..........ccccoeveueuneee 28
Publications .........cccceeeeveveveeeeeeieernen, 29

ABOUT THE MRC

he Media Research Center™ was launched in

1987, when less than 25 percent of Americans
recognized the media’s liberal bias. The MRC’s efforts to
document, expose, and neutralize the left-wing press have
changed that. Today, nearly nine in 10 Americans recog-
nize media bias.

The MRC consists of three media analysis divisions —
the News Analysis Division, including TimesWatch and a
popular blog, NewsBusters.org; the Business & Media In-
stitute; and the Culture and Media Institute —an online news
source, CNSNews.com; a grassroots division, the MRC
Action team; and a multimedia website, Eyeblast.tv. All di-
visions’ efforts are highlighted throughout this report.

The MRC excels in daily analysis of media coverage
of top news stories. Reports published on MRC websites
and emailed to tens of thousands of subscribers evaluate
coverage of issues ranging from health care to foreign
policy to political scandal. A sophisticated marketing
effort sends important information to talk radio and
television hosts as well as prominent online voices.

The MRC is the only organization that also provides
historical context and trend analysis in Special Reports
drawing on more than 388,000 hours of archived video
news footage — the largest archive of its kind in the world.

“Thanks to Brent and the team at
the MRC for the tremendous amount
of material they provided for so many
years when I was anchoring ‘Special
Report.’ I don’t know what we would

have done without them. It was

a daily buffet of material to work

from. We certainly made
tremendous use of it.”

BRIT HUME

©Copyright 2010 Media Research Center All Rights Reserved

Product or service names, logos, brands, and other trademarks featured or referred to in the MRC
Annual Report are the property of their respective trademark holders. These trademark holders are
not affiliated with MRC, our products, or our services, and they do not sponsor or endorse MRC.



AN INTERVIEW WITH BRENT BOZELL

What can conservatives learn from 2009?

Two things. The first thing is that the traditional news media are so wedded to the political
success of Barack Obama that they’ve decided simply not to report news if it’s harmful to
him. Witness how they gave no coverage to the Van Jones scandal, the ACORN scandal,
ClimateGate, and the Fannie and Freddie bonuses. There is not even a pretense of
objectivity. Yet despite the media’s attempts to censor them, these stories gained national
attention. It is proof that the impact of the networks is withering, that we can neutralize
their agenda.

Second, contrary to what the press tells us, the conservative movement is not just alive
and well, it grows in strength daily. Barack Obama had a filibuster-proof Congress and
still couldn’t get most of his agenda passed. In 2009, we saw an explosion of grassroots
conservative activity. It will grow even stronger in 2010.

How can conservatives carry momentum into 2010?

Conservatives must not allow themselves to be despondent. Look at the polls. The
percentage of Americans who self-identify as conservative is as high as it’s ever been.
Barack Obama’s job approval rating plummeted in the first year of his administration.
What conservatives need to insist, absolutely insist, is that those people who want their
support commit to honoring conservative ideas and values.

Moderates in Congress derailed the Reagan Revolution. If conservatives want to get back
on track, they have to stop acquiescing to the “Big Tent” philosophy of the moderates and

“Our demand is
the same as it has
always been:
we want balance;
we want fair

treatment of
both sides.”

L. BRENT BOZELL III
MRC FOUNDER AND

liberals. Conservatives must fight for their beliefs. But in doing so, they must acknowledge PRESIDENT
that their most formidable enemy is still the liberal — and increasingly leftist — “news”

media. Conservatives cannot win unless they are prepared to take on the news media.

Where do you see traditional media headed in the next decade?

The Old Media in 2010 will work overtime in their efforts to see a liberal majority reelected in both the House and Senate.
Conservatives have to understand that they are going to come under withering fire from the media. The grassroots public is
fed up with squeamishness in the face of liberal media attacks. 1 don’t blame them. We have to stick to our guns and be ready
to fire back.

What is the Media Research Center’s role in the future?

Our job is going to be to expose this political agenda of the left-wing “news” media in 2010. We’re going to let all of America
know that the media have surrendered their journalistic ethics in pursuit of a liberal political ideology. Our demand is the
same as it has always been: we want balance; we want fair treatment of both sides. But we also know that the stakes in
2010 are enormous. We must be up to the challenge.

What is the most important issue facing the MRC?

There is going to be a growing movement — and this is very dangerous — for there to be, literally, a contractual marriage between
the liberal media and the Obama administration, with the administration actually providing taxpayer money to keep liberal
media entities alive. At the same time, using milquetoast language like “localism” and “diversity,” the Left, aided and abetted by
the liberal media, will continue to try to regulate conservatives off the airwaves. Both elements are hugely dangerous.

There is no public support for either option. The more we educate the public about what the Left is trying, the more outraged
the public will become. The more outraged they are, the more they’ll take action to stop it. We intend to shine a big spotlight in
Washington, D.C., next year, exposing these people for what they are and what they are doing,



MRC DIVISIONS

NEWS ANALYSIS

he News Analysis Division is the heart and soul of the

Media Research Center. Expert news analysts monitor
all major national television and print outlets to provide
comprehensive analysis based on quantitative and qualitative
research.

The News Analysis Division publishes daily CyberAlert
email reports, regular Media Reality Check reports, and
the bi-weekly collection of journalists’ most biased quotes,
Notable Quotables. NAD also produces Profiles in Bias,
in-depth examinations of influential journalists’ bias; and
Special Reports, which provide historical context and trend
analysis.

The News Analysis Division is home to TimesWatch,
which exclusively monitors The New York Times (see page 3),
and the MRC’s blog, NewsBusters.org (see page 4).

NAD experts regularly appear on radio and television pro-
grams to provide insight on media issues. The MRC’s in-house
video studio (see page 18), new in 2009, makes MRC experts
from all divisions available within minutes for national televi-
sion appearances. In 2009, NAD experts were guests on 42
television shows and granted more than 490 radio interviews.
NAD reseatch is frequently cited by radio hosts such as Rush
Limbaugh and Mark Levin, and television hosts including Sean
Hannity and Glenn Beck.

What launched in 1987 with a handful of employees, a
black-and-white TV, and a rented computer, has become the
nation’s largest and most sophisticated media monitoring
operation. A state-of-the-art digital video recording system,
upgraded in 2009, feeds a video news archive containing more
than 388,000 hours of televised news and enables more than
50 professional staff to produce indisputable evidence of
liberal media bias. MRC’s News Analysis Division has certainly
earned its reputation as the national leader in documenting,
exposing, and neutralizing liberal media bias.

“The Media Research Center folks

don’t give the media hell; they just tell
the truth and the media think it’s hell.”

BERNARD GOLDBERG

The MRC's highly
anticipated compilation of
the year’s most biased and humorous liberal

media quotes is a hit each December and always receives
considerable media coverage via TV, radio, and print.

WWWMRC.ORG

The MRC redesigned its primary website, www.MRC.org,
in 2009 to incorporate new technologies and features,
including embedded videos and social networking tools.
Thousands of Internet users visit the MRC’s main website
every day. The new layout makes it easier for visitors to
access daily analysis, Special Reports, and other
resources from all MRC divisions.




BUSINESS & MEDIA INSTITUTE

he MRC’s Business & Media Institute was founded in

1992 to address the rampant anti-business bias of the
national news and entertainment media. BMI is dedicated to
advancing the culture of free enterprise in America by docu-
menting, exposing, and neutralizing the media’s bias against
capitalism and free enterprise principles.

The Business & Media Institute is the only organization
dedicated to correcting the media’s anti-free enterprise bias and
promoting a fair portrayal of the business community in the news
and entertainment media. BMI focuses on issues pertaining to
the business community, including “global warming” alarmists’
campaigns against industry, health care reform efforts, taxes,
economic indicators, and corporate scandal.

BMI experts use the same
resources available to other
MRC divisions, including the
massive video news archive,
the state-of-the-art  digital
video recording system, and
the MRC’s video studio. BMI
publishes articles on its web-
site and the MRC’s blog,
NewsBusters.org (see page 4)
daily. A weekly email news-
letter, The Balance Sheet, is
packed with analysis of the
top issues in the news, as well
as commentaries from lead-
ing businessmen and media
experts, from a pro-free en-
terprise perspective. BMI also
produces in-depth  Special
Reports which document anti-
business, anti-free enterprise  BMmJ's insightful research
bias, and put it in a historical and unique analysis are
context. often cited by both the

In 2009. as the American conservative and alternative
’ media outlets.

economy struggled to rebound,

BMTI analysis and experts were in high demand to provide insight
into media coverage of economic issues. BMI Vice President
for Business and Culture Dan Gainor writes a regular column
for the Fox Forum, and appears frequently on television and
radio to discuss anti-free enterprise bias in the media. Gainor
and other BMI experts appeared on 41 television shows and
conducted more than 365 radio interviews in 2009.

BMI relies heavily on its Board of Advisors for economic
expertise. National Chairman Herman Cain, former president
and CEO of Godfather’s Pizza, Inc., is joined on the Board
by economics and journalism professors, policy experts, and
businessmen.

CULTURE AND MEDIA INSTITUTE

he MRC’s Culture and Media Institute fights against an

increasingly aggressive news and entertainment media
campaign to subvert the culture, character, traditional values,
and morals that helped make America great. CMI documents,
exposes, and neutralizes the liberal media elites’ bias against
traditional values and promotes a fair portrayal of social
conservatives and religious believers in the media.

CMI experts publish daily reports online, and produce a
weekly email newsletter, CultureLinks, that provides in-depth
analysis of the media campaign against

traditional values. CMI also produces
Special Reports that track larger trends
in the medias attacks on religion
and social conservatism, and its
promotion of “alternative lifestyles”
and left-wing social policies.

CMI staff are frequent
guests on several Christian
radio programs and the Chris-
tian Broadcasting Network’s
NewsWatch program. CMI’s
experts appeared on 8 televi-
sion and 184 radio programs
in 2009.

- ]
TIMESWATCH

lhe New York Times is read nationwide, and frequently

sets the agenda for television news programs from which
most Americans get their news. TimesWatch, an MRC project
overseen by the News Analysis Division, documents and
exposes the liberal political agenda of The New York Times.

TimesWatch analysts
dissect The New York
Times daily and post
examples of liberal bias,
as well as factual or funny
mistakes, to the web
and in the TimesWatch
Tracker newsletter. Led
by TimesWatch Director
Clay Waters, the project
is committed to compelling the “paper of record” to live up to

its nickname by providing balanced, fair, and honest reporting;
Wiaters also contributes to the MRC’s blog, NewsBusters.

org, and has appeared on television and radio to discuss bias in
The New York Times.



MRC DIVISIONS

NEWSBUSTERS

In 2005, the MRC launched the NewsBusters.org blog as a
source for instant analysis of media bias. NewsBusters is
overseen by the News Analysis Division. Analysts from all
MRC divisions and dozens of outside writers contribute to
the blog;

NewsBusters has established itself as a must-visit site for
political insiders, journalists, and the general public. Nearly 2
million people visit the NewsBusters.org website every month.
Technorati puts NewsBusters.org #24 among thousands of
blogs and #16 among all political blogs. The Compete web-
ranking system recently found NewsBusters to be the #5 most
popular conservative political blog;

Many television and radio hosts — including Rush Lim-
baugh, Sean Hannity, Mark Levin, Laura Ingraham, and others
— read NewsBusters as part of their daily show prep because
they know it is the best source for up-to-the-minute analysis of
media bias. Countless hosts cite NewsBusters reports, credited
and uncredited, on their shows.

NewsBusters was a driving force in coverage of
major issues in 2009, including ABC’s summer infomercial
for ObamaCare, coverage of town hall and Tea Party protes-
tors, the Left’s character assassination campaigns against Rush
Limbaugh, and the ClimateGate scandal. Limbaugh even
thanked NewsBusters by name on his radio show for its work
to demand the media stop lying about him.

NewsBusters specializes in instant reaction to media
bias, but also serves as a delivery vehicle for in-depth MRC
publications such as Special Reports. The blog also utilizes
Eyeblast.tv technology to include video evidence of bias as
well as clips of MRC experts’ appearances on television.

The NewsBusters team is always looking for ways to in-
corporate new media technologies to the blog. It continues to
produce NewsBusted, a twice-weekly video comedy show that
pokes fun at liberal media bias.

EYEBLAST.TV'

he Left has a distinct advantage over conservatives on-

line. Liberal financiers have poured tens of millions of
dollars into launching left-wing sites. The liberal media have
spent hundreds of millions of dollars establishing themselves
on the Internet. Most of the big sites like Google, YouTube,
and Facebook, are run by liberals and are openly hostile to
conservatives. The MRC launched its High Speed Conserva-
tism program to address the disparity.

All of the MRC’s
video content is hosted
on Hyeblast.tv. Analysts
post videos that illus-
trate liberal media bias.
CNSNews.com (see page
6) posts video interviews
with politicians and other
newsmakers. The MRC
Action team (see page 5)
produces videos in the
MRC’s in-house studio
(see page 18) and shares them with hundreds of thousands of

grassroots members via Eyeblast.tv.

Eyeblast.tv is now home to 20,500 registered users and
6,723 videos that have been viewed more than 22 million times
since Eyeblast.tv launched in April 2008. Popular websites
such as FoxNation, Breitbart.tv, and HotAir have embedded
and linked to Eyeblast.tv videos, and countless unregistered
users have viewed Eyeblast.tv content.

NEWSBUSTED

NewsBusted, the twice-weekly video comedy show
produced in Hollywood by the MRC, serves as the only
conservative counterpunch to popular liberal “fake
news” comedy shows such as The Daily Show.
NewsBusted is the
only program of its
kind for the right, pro-
viding a humorous
look at the news from
a conservative per-
spective. NewsBusted
is the most popular
regular video feature
on Eyeblast.tv and the
#1 regular show produced by any political group
— liberal or conservative. Through social network-
driven sharing, NewsBusted regularly reaches more
than 60,000 viewers per week, with some episodes
viewed nearly 250,000 times.

=




MRC GRASSROOTS

he MRC Action team, launched in 2005, empowers grass-

roots activists around the country to take up arms in the
fight against the liberal media. These activists sign petitions,
make phone calls, send emails and faxes, and take to the streets
in defense of truth in media and freedom of speech.

Since the Left took control of Congress is 2007, and espe-
cially since it regained the White House in 2009, conservatives
have grown increasingly eager to fight back. The number of
Americans self-identifying as conserva-

dedicated to fighting to protect free speech, and grassroots ac-
tivists are eager to join us.

The MRC delivered more than 1.1 million petitions for
free speech during 2009, demanding an up-or-down vote on
the Broadcaster Freedom Act and insisting that incoming
FCC head Julius Genachowski protect free speech. Tens of
thousands of members faxed or called elected officials with
the same demands.

The Action team was also heavily

tive hit record highs in 2009. More im-
portantly, the number of conservatives
engaging in politics grew rapidly.

As the media push dangerous left-
wing economics and promote liberal
social policies, the American people are
realizing the true power of the liberal
media and they are turning to the MRC
for leadership in the fight. More than
120,000 people joined the MRC Action
team in 2009, bringing the total number
of members to more than 667,000.

The MRC Action team played

a critical role in the conservative

movement in 2009. By acting upon the
research and analysis produced by the
MRC, the grassroots division engaged
the public in the fight against liberal media bias and proved to
the media that the American people won’t stand for their left-
wing activism.

When it was reported that ABC’s George Stephanopoulos
participates in daily strategy calls with top liberals, the
news networks tried to ignore it. But with the MRC getting
information out to the Action team, grassroots activists
overloaded ABC’s switchboard and forced them to respond to
conflict-of-interest charges.

One of the most important issues facing America is
the threat posed to the freedom of speech by the so-called
“Fairness Doctrine” and other policies designed to silence
conservative voices on radio and television. The MRC is

Over 150,000 MRC Action
team members signed a petition
demanding the media “tell the
truth about government-run
health care” in 2009. Petitions
were sent to network news
executives to protest their biased
reporting on health care. The
Action team also delivered
more than 1 million petitions in
support of free speech last year.

The MRC Live! with Brent Bozell webcast

connects grassroots members directly to
Brent and other MRC experts. The interaction
strengthens the MRC's relationship with
grassroots members and increases citizen
involvement in MRC projects.

involved in engaging citizens in the
fight against socialized medicine. Ac-
cording to internal surveys, 93 percent
of Action team members contacted
their elected officials during the August
2009 uproar over health care reform.
Members sent more than 1.1 million
emails and nearly 1 million phone calls,
faxes, and letters. The Action team
has also collected more than 120,000
signatures on its petition demanding the
media tell the truth about government-
run health care, a project that continues
into 2010.

The MRC Action team is harness-
ing the power of new technologies to
reach members with the truth about
liberal media bias and empowering them to fight back. MRC
Founder and President Brent Bozell is able to directly address
all 399,257 email members with videos shot in the MRC stu-
dio and hosted on Eyeblast.tv. In December, more than 1,400
Action team members participated in the first ever MRC Live!
with Brent Bozell, a live webcast originating from MRC head-
quartets.




MRC DIVISIONS

CNSNEWS.COM

here are many important news stories that do not fit the

establishment media’s left-wing agenda. They are stories
that threaten to derail liberal policies or tarnish the images of
liberal politicians. Often such stories ate simply ignored by the
national press.

For more than a decade, the MRC’s CNSNews.com —
Cybercast News Service has worked to remedy the media’s bias
by omission and correctly report the stoties skewed by the liberal
media. The online news outlet covers the stories the liberal
media refuse to acknowledge, and presents the news Americans
need to hear but can’t find in the national press.

In late 2008, CNSNews.com grew out of its space in the
MRC’s headquarters and moved into its own building down
the street in Alexandria, Va. It offers full-time coverage of
Capitol Hill and the White House. Stringers around the world
provide international coverage.

The expansion of CNSNews.com is part of the MRC’s
ongoing High Speed Conservatism project. In recent years,
CNSNews.com has transitioned from a text-based news service
into a full-service multimedia news community. On-staff
video producers and the MRC’s in-house studio have enabled
CNSNews.com to greatly expand its multimedia products.

The On the Spot video feature asks public officials hard-
hitting questions about the issues of the day. CNSNews.com’s
On the Scene takes viewers around Washington, D.C.,, for in-
terviews with celebrities on the issues of the day. CNSNews.
com Editor-in-Chief Terry Jeffrey also hosts Online with
Terry Jeffrey, extended interviews with newsmakers, authors,
and others hosted in the MRC’s studio. A new video element,
Offline with CNSNews.com, launched in 2009, featuring
reporters and editors recapping top stories in packaged video
reports that are easy to share around the web.

The unique structure and mission of CNSNews.com
enables its reporters and editors — and even interns — to make
news stories national issues. CNSNews.com routinely breaks
news and leads coverage of important stories. Here is just a
sampling of some of the success CNSNews.com had in 2009:

“Many of the compelling
stories we talk about on my
show come from CNSNews,

a free online news source

that finds and reports
important news you can’t
get anywhere else.”

“I read CNSNews.com
every morning, and
you should too.”

""" MARK LEVIN

Because of CNSNews’
hard-hitting reports and
unique interviews, it

is frequently cited by
many of the most popular news
programs, talk radio shows, and websites.
This increases traffic to the CNSNews.com website
and greatly expands the newswire’s reach.

e In February, as Congtess prepared to vote on massive
“stimulus” spending legislation, CNSNews.com asked
elected officials if they would read the bill before voting;
Sen. Frank Lautenberg, D-N.J., told CNSNews.com interns,
“No, I don’t think anyone will have the chance to [read the
entire bill].” CNSNews.com’s exclusive story drove public
debate the day of the vote: Friday the 13th. It was post-
ed at the top of the Drudge Report. Hundreds of other
websites linked to it. Talk radio buzzed with the story.
House Minority Leader John
Boehner went to the floor with
all 1,071 pages of the final bill
and dectied the absurdity of
allowing a vote on such a monu-
mental bill without time to
read the text.

* Amid continued media-generated controversy over the use
of enhanced interrogation techniques, CNSNews.com was
the only outlet willing to ask whether the use of enhanced
techniques had helped protect the United States. CIA
officials told CNSNews.com in April that the agency stood
by a May 2005 memo concluding that waterboarding Sept.
11, 2001, mastermind Khalid Sheik Mohammad revealed
information that helped thwart a planned attack on Los
Angeles. That CIA memo became a focal point for national
coverage of the issue.

e In July, Vice President Joe Biden told an AARP town hall
that “we have to go spend money to keep from going
bankrupt.”” CNSNews.com reported Biden’s approach to
economic policy while other news outlets tried to ignore

the gaffe.



On July 27, Rep. John Conyers, a powerful Michigan
Democrat, admitted in a speech at the National Press Club
thathe wouldn’t read legislation that would completely change
the face of the American health care system. CNSNews.
com was the only news outlet to
report the statement. The popular
Drudge Report linked to the story
for more than two full days. Rush
Limbaugh cited CNSNews.com
twice and linked to the article from
his newsletter. Glenn Beck, Mark
Levin, Fox & Friends, CBN, FoxNation.com, and Lucianne.
com were among more than 15,000 radio and Internet

mentions of the story.

* In October, Rep. Bart Stupak, D-Mich., appeared on
Online with Terry Jeftrey to break the news of his plan to
block passage of ObamaCare legislation if it didn’t cleatly
ban federal funding of abortion. Stupak’s coalition of
pro-life Democrats became national news as they forced
anti-abortion measures into the House version of the
legislation.

* In an interview with CNSNews.com video reporter
Nicholas Ballasy in October, Rep. Patrick Kennedy, D-R.L,
criticized the Catholic Church for fanning “flames of dissent

and discord” by opposing abor-

tion funding in health care reform
bills. Within a month, Kennedy’s
bishop responded, sparking a
public feud between the bishop
and the prominent Catholic poli-

tician, which resulted in Kennedy
being denied Communion. The feud made national news,
including the Associated Press and NBC Nightly News,
which used CNSNews.com video in its report.

Throughout Fall 2009, CNSNews.com reporters put
elected officials On the Spot, asking them to explain
where the Constitution grants authority for a health insur-
ance mandate. House Speaker Nancy Pelosi was among
the numerous officials to avoid answering the question,
asking out loud, “Are you serious?” Sen. Orrin Hatch,
R-Utah, said a mandate is “not constitutionally sound.”

CNSNews.com is vital to the conservative movement
because of its ability to report the news the mainstream
media distort or ignore. Through CNSNews.com articles and
video reports, Americans have access to the information they
need to make informed decisions and be active and engaged
citizens.

CNSNews.com is also prominent in the MRC’s Youth
Education and Intern Program (see page 19). A majority of
MRC interns work as researchers, reporters, and writers under
the supervision of CNSNews.com editors.

With White House creden-
tials, CNSNews.com’s Fred
Lucas (pictured during a
White House briefing)
reports directly from the
administration’s press
conferences. CNSNews.com
is also credentialed by the
U.S. Congress. In 2009, the
newswire’s reporters were
best known for breaking
from the pack and taking
bold action to uncover
important news the

others missed, ignored, or
purposefully distorted.

In 2009, CNSNews.com Editor-in-Chief Terry Jeffrey was a
regular guest on CNN'’s The Situation Room with Wolf Blitzer.
He also appeared on Hardball with Chris Matthews to provide
conservative commentary on current news and details of
popular CNSNews.com reports of the day.

CNSNews.com has
transitioned from

a text-based news
service into a full-
service multimedia
news community.
On-staff video
producers and the
MRC’s in-house
studio have enabled
CNSNews.com to
greatly expand its
multimedia products.

CNSNews.com online video
shows include: On the Spot,
On the Scene, Online with

Terry Jeffrey, and Offline
with CNSNews.com.




2009 MRC GALA

he MRC’s Annual Gala and DisHonotrs Awards
were held March 19, 2009, in Washington, D.C.
More than 850 guests were present to see veteran
journalist and former Fox News anchor Brit Hume
accept the William F Buckley Jr. Award for Media
Excellence. The DisHonors featured new media

sensation Andrew Breitbart, conservative leader T.
Kenneth Cribb Jr., national talk radio host Monica L. Brent Bozell Ill
Crowley, author and national talk radio host Mark
Levin, former Attorney General Ed Meese, and the
comedy group The Capitol Steps. HBO’s Bill Maher
won the Quote of the Year for speculating that Sarah
Palin’s baby was actually born to her daughter, Bristol.

Andrew Breitbart Ken Cribb Monica Crowley Mark Levin The Hon. Ed Meese Brit Hume

Trustees Barbara and Ken Hansen Trustees Marilyn and Trustee Radar Radford, Josh Cabana Jim Vargo and
with Brit Hume Jerry Hayden and Mark Levin Trustee George Daniels

Trustees Ed and Onnie Duffie with Ed and Ursula Meese Trustees Pepper and Lee Milteer-Williams, Clifton Williams with Trustee and
Libby Frazier BMI Columnist Dan Kennedy and his wife Carla

Associate Michael Oberndorf, Trustee Larry Blatterfein Robert Mayer, Trustees Ralph and Neal and KC Siebert with
and Mitchell Nichnowitz Bobby Lou Mayer with Joe Wurzelbacher Trustee Jay Stobbs




THE MRC IN ACTION - 2009

OBAMAMANIA AND HOW THE MRC EXPOSED IT

he liberal media have long

viewed Barack Obama as
a sort of super-human figure.
Coverage of Obama’s sub-
stance often falls by the way-
side while journalists scurry to
adore him. MSNBC host Chris
Matthews once admitted that
hearing Obama speak gave him “a thrill up my leg.”” That quote
was first reported by the MRC’s NewsBusters. It then spread
all over the Internet, alternative media, and late night comedy

shows. The president’s style and chatisma earn praise from
journalists often bordering on obsession.

The media love affair with Obama dates back to the
Democratic presidential primaries, but was especially apparent
after he won the election. Journalists unabashedly praised the
“progress” he represented and immediately began promoting
his policies.

The customary reviews of Obama’s first 100 days in office
were predictably gushing. The MRC conducted its own 100-day
review of the media’s coverage, and found they had behaved
more like lapdogs than watchdogs.

The News Analysis Division Special Report, “Cheetleaders
for the Revolution: Network Coverage of Barack Obama’s First
100 Days,” found that netwotk coverage endorsed every one of
Obama’s major policies. Networks never labeled Obama or his
policies “socialist,” and only ABC used the term “liberal.” The
media’s promotion of Obama and his policies went far beyond
the normal “honeymoon” period that often occurs between the
press and new presidents. The MRC issued a press release about

Using various publications, websites, newswires, and media appearances, the MRC
disseminates its ever-expanding research on the liberal media’s obsession with Barack Obama.

the report, and experts appeared on numerous television and
radio programs to discuss the media’s ObamaMania.

The MRC also documented the media’s fawning treatment
of Obama’s family, especially his wife, Michelle, and even the
family dog;

Exposure of the media’s kid-glove treatment continued
throughout the year. Journalists praised his receipt of the
Nobel Peace Prize just months into his presidency and
defended him from criticism of his tendency to literally bow to
foreign leaders. NewsBusters.org documented media support
for Obama while providing a voice to those the media were
ignoring or attacking.

The media’s infatuation with Obama and his image as a
liberal messiah was the foundation for most coverage of Obama
and his policies throughout 2009. The media protected Obama
from the criticism of conservatives marching against excessive
government spending, They promoted his health care policies
and depicted him as valiant — not reckless — in his push to
speedily overhaul the American health cate system. And, the
liberal media aided the Left’s attempts to silence all opposition
in pushing for a return of the Fairness Doctrine and attacking
leading voices who opposed Obama.




10

THE MRC IN ACTION - 2009

CHEERLEADING FOR SOCIALISM

AND HOW THE MRC EXPOSED IT

he same news media that helped get Obama elected

hit the ground running in 2009 by supporting the new
administration’s first major policy push: $787 billion in
“stimulus” spending;

Journalists promoted government spending as the best
solution to economic turmoil, ignoring the inherent problems
with increased government spending and intervention into the
markets, and refusing to explore, much less promote, fiscal

responsibility.

plan could involve either cutting programs or raising taxes.
ABC and NBC reports featured pro-stimulus voices by a ratio
of more than 2-to-1. The MRC put out a press telease about
BMTI’s study, and experts conducted 12 television and 148 radio
interviews to discuss media bias on stimulus and spending;

The media praised government intervention into markets —
stimulus spending, bank bailouts, auto bailouts, etc. Newsweek
triumphantly declared in its February 16 issue that “We Are All
Socialists Now.” Jon Meacham and

In their rush to help pass
stimulus the media
refused to ask even basic questions,
such as whether elected officials

legislation,

knew what they were voting on.
CNSNews.com asked that question
of lawmakers, and the American
people were shocked by the
response. Sen. Frank Lautenberg,
D-N.J.,, told CNSNews.com, “No,
I don’t think anyone will have the
chance to [read the entire bill].”
The story went viral. It was posted
at the top of the Drudge Report
all day long. Hundreds of other
websites linked to it. Talk radio
buzzed with the story of lawmakers
voting on legislation they hadn’t
bothered to read. House Minority
Leader John Boehner spoke on
the floor, repeating the absurdity of allowing a vote on such a
monumental bill without giving members time to read the text.

“Read The Billl”” became a rallying cry for Americans
across the country who opposed such a reckless approach to
spending. The same demand was a focal point of opposition to
the Left’s attempts to rush through major health care reforms
in the summer without time for lawmakers or the American
people to see the bills (see page12-13).

A Business & Media In-
stitute Special Report, “How
the Netwotrks Promoted the
Biggest Spending Bill in His-
tory,” found less than two
percent of network news sto-
ries discussed that a spending

As TEA Parties grew more popular and fanned growing
discontent with government spending, the media began
attacking protestors in an attempt to discredit them.
The MRC documented the proof. Using this
ammunition and sharing it with conservative and
alternative media outlets, the MRC once again inflicted
further damage to the credibility of the liberal media.

Evan Thomas wrote, “Whether
we like it or not ... the numbers
cleatly suggest that we are headed
in a more Furopean direction.”
Clearly, the media like it. They don’t
always call it socialism — instead
using terms like “rescue” or “matter
of survival” — but they certainly
support socialism’s many forms.

As it became clear the stimulus
spending wasn’t delivering on its
promises, the media continued to
defend it, deferring to White House
arguments that it needed more time
to take effect and reporting fudged
numbers showing jobs “created or
saved.” NewsBusters.org tracked
the coverage and pointed out when
journalists got it right and when
they got it wrong;

As unemployment continued to rise in spite of the stimu-
lus promise to “save or create” jobs, the media couldn’t bring
themselves to question whether government spending was the
right answer. Instead, they questioned whether $787 billion
was enough. Instead of calling for a return to fiscal responsi-
bility, they began campaigning for a second stimulus. BMI and
NewsBusters documented the bias at The New York Times,
The Washington Post, CNN, and other outlets that called for a
second stimulus package in spite of the first’s failure.

As reports surfaced that government statistics on jobs
saved or created included some congressional districts that
don’t exist, the media again ignored the inconvenient truth.
NewsBusters.org reported that immediately after the news
broke, the networks’ morning news shows devoted a com-
bined 21 seconds to the scandal.

“The answer may indeed be more government. In the short run, since neither
consumers nor business is likely to do it, the government will have to stimulate
the economy. And in the long run, an aging population and global warming
and higher energy costs will demand more government taxing and spending.”
NEWSWEEK - FEBRUARY 16, 2009



MRC experts appeared on TV and radio talk shows nationwide to discuss the liberal media’s blatant attempts to promote Obama’s stimulus package.

Opposition to the increasing government spending boiled Most of TV’s Talking Heads Endorsed Obama’s Big Stimulus Plan

over in the spring of 2009, spawning grassroots Taxed Enough
Already (TEA) Party demonstrations across the country. As TEA [1Pro-Stimulus [ Anti-Stimulus
Parties grew more popular and fanned growing discontent with ggz;" 60% 50% 509
government spending, the media refused to give protestors a fair ’ £ ’
shake, instead attacking protestors in an attempt to discredit them.

NewsBusters.org documented the media’s attacks on dem-
onstrators. The broadcast networks covered the protests, but
labeled them as a front for “corporate interests” or a “fistful of ABC NBC
rightward leaning websites,” suggesting they were “Astroturf” CBS
and not legitimate grassroots. The media suddenly discovered
a cyncism toward protesters’ motives that never surfaced dut-
ing the Left’s 2006 marches in support of illegal immigration.

In addition to NewsBusters’ ongoing analysis of media
coverage of TEA Parties, the News Analysis Division produced
a report examining the coverage of the more than 800 protests
that took place on tax day, April 15, on ABC, CBS, NBC,
CNN, MSNBC, USA Today, The New York Times, and The
Washington Post. During live coverage, CNN correspondent
Susan Roesgen argued with two protesters and slammed the
demonstrations as “anti-government,” “anti-CNN,” and
“highly promoted by the right-wing conservative network
Fox.” Roesgen’s behavior was widely criticized, including by
New York Times media columnist David Carr. Roesgen’s
contract with CNN was not renewed in the summer.

NewsBusters.org and the Culture and Media
Institute also documented the media’s shameful
use of a disgusting sexual term for TEA Party
demonstrators. Supposedly civilized “journalists”
like CNN’s Anderson Cooper and MSNBC’s
David Shuster gleefully derided patriotic Ameri-
cans with sexual slurs instead of reporting the
truth.

The Left continues to promote Big Govern-
ment as the solution to Ametica’s economic
problems, but thanks to the MRC, the American
people know they can’t trust the liberal

Source: MRC Special Report, “Cheerleaders for the Revolution”

“[The liberal media] have
employed all of Obama’s
lingo. They use terms like
‘stimulus package’ and
‘recovery plan’ without
any quotes or ironic dis-
tance. They continue to
use the sales language
they employed during

the campaign...”

media to give them the straight story.

Tim Graham, MRC’s Director of
Media Analysis as quoted in The
Washington Times, March 13, 2009.
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SOCIALIZED HEALTH CARE AND HOW THE MRC EXPOSED IT

f the media supported any left-wing proposal more than
they promoted increased government spending in 2009, it
was the socialist takeover of the American health cate sector.
Liberals in Washington appeatred to have the
political capital necessary to nationalize health
care. With the help of the media, they planned to
ram legislation through Congress before the end
of the summer.

In June, ABC broadcast its morning and
evening news programs from the White House
complex, concluding with what was billed as a
prime time “town hall” discussion on health care.
The News Analysis Division and Business &
Media Institute issued reports illustrating ABC’s
history of support for government-run health
care. The MRC got the word out to talk radio and

The MRC’s Business &
Media Institute pro-
duced studies and

television hosts, who slammed ABC for donating
prime time broadcasting to an ObamaCate
“infomercial.” When ABC refused to allow
opposition voices into the “discussion,” and even
rejected advertisements from groups that would

have pointed out some flaws in the proposals, the
MRC acted. In cooperation with Americans for
Tax Reform, the MRC co-hosted a panel discussion featuring
Sen. Jim DeMint, R-S.C., Rep. Tom Price, R-Ga., and other
experts to provide some alternatives to ObamaCare that ABC
was ignoring. The event was streamed live online and earned
coverage from Investors Business Daily, C-SPAN, Fox News,
CNN.com, United Press International, and the National
Journal, among other news outlets.

The MRC Action team flooded ABC News headquarters
with phone calls demanding they tell the truth about the dangers
of socialized medicine, reportedly ovetloading the network’s
switchboards. BMI issued a list of 17 questions ABC could ask
about ObamaCare crafted by BMI Advisers and other expetts.
ABC News Senior Vice President Kerry Smith and anchor Di-
ane Sawyer both publicly responded to criticism of the planned
broadcast, denying it would be biased. The network went ahead

Because of MRC's
grassroots base,
myriad tactics, and
research proving ABC’s

past Obama bias, ABC
News Senior Vice
President Kerry Smith
and news anchor
Diane Sawyer both
publicly responded to
criticism of the planned
broadcast, denying it
would be biased.

Special Reports to
educate the media and
public about the true
cost of Obamacare.
MRC spokesmen discussed the findings, and
media personalities on TV, radio, and in print
cited the material throughout the year.

with its infomercial, but not without clear knowledge that Amer-
icans wouldn’t stand for their one-sided presentation.

A BMI Special Report, “Uncritical Condition: Network
News Fails to Examine the High Cost and Proven Failures of
Government-Run Health Care,” found that the network news
programs exaggerated the health care “crisis” and ignored the
costs associated with proposed reforms.

While the liberal media were busy praising Obama for
being brave enough to demand hurried passage of health
care legislation and ignoring the dangers of his proposals,
CNSNews.com was asking the questions Americans wanted
the answers to.

On July 27, Rep. John Conyers, D-Mich., argued in a
speech at the National Press Club that it was unreasonable to
expect elected officials to read the bills they pass into law. After
lawmakers came under fire for not reading the $787 billion
stimulus bill, Conyers defended them from similar criticism
over the health care legislation. “What good is reading the bill
if it’s a thousand pages and you don’t have two days and two
lawyers to find out what it means after you read the bill?” he
scoffed. CNSNews.com reported the story, and it went viral
around the Internet just as senators and representatives began
heading home for the August recess — having missed Obama’s
deadline for passing the bill. They returned home to find angry
constituents once against demanding their officials “Read The
Billl” before voting on it.

The national press had a field day misrepresenting town
hall protestors, as they had misrepresented TEA Party demon-



strators in the spring. NewsBusters.org document-
ed the media’s lies and slander against Americans
who showed up at town hall meetings for answers.
Once again, the media depicted demonstrators
as “Astroturf” (fake grassroots), extremists, and
even racists. In an especially blatant example of
misrepresentation, MSNBC showed video of a
gun-toting demonstrator in an attempt to depict
protestors as violent racists. It was later revealed
that MSNBC had cropped the video to hide the
fact that the demonstrator was African-American.

Thanks to the power of the Internet and sites
like the MRC’s Eyeblast.tv, the American people
could see citizen-shot videos of the demonstrations
and town hall meetings, which the national press
otherwise muzzled or distorted. The grassroots
response was so overwhelming that many politicians
avoided meeting constituents face-to-face to avoid
having to answer the tough questions.

Throughout the fall, as Congress continued
to formulate and debate legislation, CNSNews.
com repeatedly asked a simple question of elected
officials for its On the Spot video feature: “Where
does the Constitution grant authority for Congress
to mandate Americans buy health insurance?”
Most could not defend the Constitutionality of
a mandate. Others, like Sen. Patrick Leahy, D-Vt.,
denied that anyone questioned whether a mandate
is Constitutional. House Speaker Nancy Pelosi
mocked the question “Are you serious?”

The American people are setious. Polls contin-
ued throughout 2009 to show that Americans were
happy with their own health care, and opposed
massive reforms to the system. The MRC Action
team collected more than 120,000 petitions in the
last months of 2009 demanding the media tell the
truth about government-run health care.

CNSNews.com also broke the news of Rep.
Bart Stupak’s, D-Mich., coalition of pro-life
Democrats who would oppose a health care bill
that included federal funding of abortion. The
story became national news after CNSNews.com’s
interview with Stupak.

The attempt to nationalize the American
health care system failed in 2009, because the
MRC was able to document, expose, and neutral-
ize the liberal media’s influence on the debate. In
addition to all the written reports from analysis and
reporting divisions, MRC experts reached millions
of Americans through radio and television appeat-
ances in 2009. The plan to nationalize health care
may have stalled in 2009, but it remains a top pri-
ority for the Left. The MRC will continue to work
in 2010 to expose the media’s lies, distortions, and
bias so Americans have access to the truth about
government-run medicine.

CNSNews.com’s On the Spot segments revealed
how Democrats feel about abortion in Obama’s
health care plan...

Sen. Dianne Feinstein (D-Calif.) says it is “morally
correct” to force taxpayers to fund abortion.

Sen. Barbara Mikulski (D-Md.) said it would be
“morally wrong” for members of Congress to vote
against the health care bill.

Sen. Joe Lieberman (I-Conn.) said that making
taxpayers fund initatives they believe are immoral
“happens all the time.”

CNSNews.com'’s Dec. 22 follow-up
story and video/audio clip of Rep.

Bart Stupak’s stance against abortion
provisions in the health care bill
spread like wildfire across the Internet

and through many media outlets.
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MEDIA CENSORSHIP AND HOW THE MRC EXPOSED IT

Liberals know they can’t beat conservatism on ideas, so they
have resorted to using the media to attack conservatives
and try to silence our message through intimidation and regu-
lation. The Left and their allies in the media are working to-
gether to silence the people who exposed Obama’s “green jobs
czar” Van Jones as an outspoken Communist. They want to

silence the people who exposed ACORN’s shady
business dealings. They want to silence the people
who broke the ClimateGate scandal.

The alternative media — especially conserva-
tive blogs and talk radio — drove those stories and
made them national issues in spite of the national
media’s silence. The liberal press want to silence
their competition and opposition.

The campaign centers around reviving the
Fairness Doctrine, a policy that would effectively
regulate conservative talk radio off the air. But the
Media Research Center is making sure that won’t
happen.

The MRC launched the Free Speech Alliance
in November 2008 to foster cooperation among
organizations opposed to censorship. It has
grown to include 70 member organizations rep-
resenting millions of Americans.

In February 2009, the Senate passed the
Broadcaster Freedom Act as an amendment
to another bill. The legislation, sponsored by
Sen. Jim DeMint, R-S.C., prohibits the Federal
Communications Commission from re-imposing
the Fairness Doctrine.

But that didn’t stop the Left. On the same
day senators voted to protect free speech, lib-
eral politicians launched a campaign to enact the
various policies of the Fairness Doctrine under
new names, such as “localism” and “diversity.”
This Stealth Fairness Doctrine poses as much
of a threat to free speech as the original Fairness
Doctrine, but is more dangerous because it is less
obvious, and the media refuse to cover it.

The MRC vigorously defended free speech
from the Left’s assault throughout 2009. Grass-
roots conservatives are eager to fight censorship,
and joined the MRC Action team’s efforts to pro-
tect free speech. The MRC delivered more than
670,000 petitions to Senate Majority Leader Harry
Reid and House Speaker Nancy Pelosi demand-
ing an up-or-down vote on the Broadcaster Free-
dom Act, and more than 430,000 insisting that
incoming FCC head Julius Genachowski protect
free speech. Tens of thousands of members sent
faxes to or called elected officials with the same
demands.

Just some of the
voices the liberals
are trying to

SILENCE.

Rush Limbaugh

Mark Levin

Glenn Beck

Laura Ingraham

Sean Hannity

The MRC has also led the way in exposing the extremism of
Obama administration officials who want to usher in a new era
of government censorship. Mark Lloyd, the FCC’s so-called
“diversity czar,” praised Venezuelan dictator Hugo Chavez’s
crackdown on media opposition. Lloyd had also advocated
removing white people from important media positions and

replacing them with “people of color [and] gays.”

The MRC, largely via the NewsBusters.org blog
and press releases, exposed Lloyd’s extremism and
got the word out to free speech defenders, conser-
vative talk radio hosts, and grassroots activists in
spite of the liberal media blackout. MRC Director
of Communciations Seton Motley appeared on
Fox News Channel’s Glenn Beck show four times
to talk about Mark Lloyd and other Obama admin-
istration officials who threaten free speech. Motley
also participated in a panel discussion about free
speech and the Fairness Doctrine hosted by the
Federalist Society Nov. 13, 2009.

The MRC was so effective in exposing Lloyd
that in a December speech he attacked an “ob-
scure right-wing blog” which he said was spreading
“exaggerations and distortions.”” He could only
have been talking about NewsBusters. However,
the MRC’s reports were neither exaggerations nor
distortions. Lloyd has repeatedly voiced a disregard
for free speech and support for censorship efforts.

ATTACKS ON RUSH
The liberal media also ramped up their long-

running war on conservative talk radio pioneer
Rush Limbaugh in 2009. They know Rush poses
an enormous threat to the enactment of their left-
wing agenda because of ability to reach tens of
millions of Americans with the truth.

The media believe that if they characterize Rush
as extreme or crazy at the same time they label him
the leader of the conservative movement, they can
discredit the entire movement.

The 2009 attacks began in January, when
Rush said he hoped Obama’s policies would fail.
Members of the media described Limbaugh as a
“car-wreck-quality spectacle, at once scary and
sad,” “blistering, frothy-mouthed,” a “human vat
of vitriol,” and “on the fringe.”

In the fall, news broke that Rush was part of a
team of investors attempting to purchase the St.
Louis Rams NFL franchise. The media pounced
again.



Liberal activists fabricated quotations inten-
tionally designed to destroy Rush’s reputation,
and the so-called “journalists” at CNN, MSNBC,
and elsewhere willfully perpetuated the lies. They
claimed Rush said slavery “had its merits,” and
that he praised the man who assassinated Dr.
Martin Luther King Jr. They refused to produce
evidence that Rush ever said those things, and
they continued to spread the lies until Rush was
dropped from the group of investors trying to
buy the team.

The MRC and the Action team came to
Rush’s defense, issuing press releases demand-
ing the media retract their false accusations and
writing articles exposing the lies. A News Analy-
sis Division Special Report, “Rush to Ruin: The
Left’s Character Assassination Campaign Against
Rush Limbaugh,” chronicled the media’s obses-
sion with Rush dating back more than 15 years.

What the media did to Rush Limbaugh was
the continuation of a pattern that has been
developing in recent years. The Left knows they
can’t beat conservatism on its metits; our ideas
are simply better. Conservative principles are
so widely embraced that even the Lefts often
vicious personal attacks on conservative leaders
failed to derail the movement.

MSNBC and CNN weren’t just assaulting
Rush. This was just the latest in a long line of at-
tempts to discredit every single one of Rush’s 20
million listeners and anyone else who opposes
the Left’s socialist agenda. These desperate, dis-
graceful attacks are aimed at the entire conserva-
tive movement.

According to the media, anyone who listens
to Rush, Sean Hannity, Glenn Beck, Mark Levin,
Laura Ingraham, or the rest is a racist. Anyone
who protested at an anti-tax TEA Party is a rac-
ist. Anyone who showed up at a town hall meet-
ing and demanded the truth about socialized
medicine is a racist.

The label is absurd and offensive, but it is also
dangerous. If the Left successfully brands con-
servatives as racist, it’s over. The MRC refuses to
allow the Left to define conservatism, especially
with such slander. The MRC is fighting harder
than ever fought before to disprove and discredit
these charges and demand that the liars and insti-
gators apologize and retract their smears.

In one of several video addresses to the MRC Action team regarding the Fairness
Doctine, President Bozell noted how the team of over 667,000 citizens

“...has grown to become the nation’s largest and most pro-action grassroots
organization in fighting to preserve and protect our free speech rights.”

In continued efforts to promote the Fairness Doctrine,
the liberal media used false accusations about
Rush Limbaugh to try and discredit him and end
conservative success on talk radio. The MRC came
to Rush’s defense and exposed the liberal lies via
alerts, websites, Special Reports, blogs, articles,
press releases, television and radio appearances and
even grassroots videos — all chronicling the media’s
disdain for Rush dating back more than 15 years.

In his own defense, Rush often
cited MRC’s NewsBusters, the
Special Report, and other MRC
research to demonstrate proof

of the liberal media’s on-going
attempts to ruin him.
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he MRC reaches more than 80 million Americans every week with the truth about the liberal media’s efforts to promote the

Left’s agenda. The following pages contain a partial listing of the hundreds of national and local news organizations that
interviewed MRC experts or cited MRC material in 2009.

....... ‘ ‘

‘ ‘... ‘ ‘ ‘ ‘

TELEVISION

ABC
CBN
Newswatch
The 700 Club
CNBC - The Kudlow Report
CNN
American Morning
Headline News
CNN Newsroom
The Situation Room
Coral Ridge Ministries
Coral Ridge Hour
C-SPAN — Washington Morning
Dateline America
EWTN
Fox Business Network
America’s News HQ
Bulls & Bears
Cavuto
Fox Business Live
Fox News Channel
America’s Newsroom
Fox & Friends
Fox News Live
Fox News Watch
Glenn Beck
Hannity
On The Record with
Greta Van Susteren
Special Report w/ Bret Baier
Strategy Room
The O'Reilly Factor
Your World w/ Neil Cavuto
KCTV - Kansas City, MO
KDKA-TV - Pittsburgh, PA
KPRC - Houston, TX
KXAS - Dallas, TX
MSNBC
Countdown with
Keith Olbermann
Hardball w/ Chris Matthews
Morning Joe
NBC
NBC Nightly News
NBC10 — Philadelphia, PA
News Channel 8 — Wash., DC
Retirement Living TV
Sinclair Broadcasting Group
SRN News
WJXT - Jacksonville, FL
WOIA - San Antonio, TX
WTXF - Philadelphia, PA
~ Partial Listing

RADIO

National & Syndicated

Air America Network
American Family Radio
Bill Benett Show

Blog Talk Radio

Catholic Channel

Christian Radio Network
Chuck Wilder Show

Clash Radio

Colorado Radio Network
Concerned Women for America
Dateline America

Dennis Miller Show

EIB Network

Faith Broadcasting
FaithZAction with Janet Porter
Family News in Focus
Family Research Council
Focus on the Family

Fox Across America

G. Gordon Liddy Show
George Putnam Show
Glenn Beck Show
Howard Stern Show
Information Radio Network
Intel Radio Network

IRN Radio Network

Janet Parshall’s America
Jerry Doyle Show

Jodi Hice Show

KABC - Los Angeles, CA
KCEO - Denver, CO
KDWN - Las Vegas, NV
KFAB - Omaha, NE

KFAQ - Tulsa, OK

KFNN - Phoenix, AZ
KFTK - St. Louis, MO
KFYI - Phoenix, AZ

KGLO - Mason City, IA
KIDO - Boise, ID

KIRO - Seattle, WA

KIT - Yakima, WA

KMBZ - Mission, KS
KNUS - Denver, CO

KOA - Denver, CO

KOGO - San Diego, CA
KPAM - Portland, OR
KPSZ - Des Moines, IA
KSCJ - Sioux City, IA
KSFO - San Francisco, CA
KSLR - San Antonio, TX
KTOK - Oklahoma City, OK
KTRH - Houston, TX
KTSA - San Antonio, TX
KTTH - Seattle, WA

KTVA - Ventura, CA

KVI - Seattle, WA

KXYL - Brownwood, TX
KZIM - Cape Girardeau, MO
Lars Larson Show



Laura Ingraham Show
Laurie Roth Show
Lou Dobbs Daily
Lynn Breidenbach Show
Mancow’s Morning Madhouse
Mark Levin Show
Martha Zoller Show
Michael Reagan Show
Michael Savage Show
Neal Boortz Show
NRA News
O'Reilly Factor Radio
One News Now
Point of View
Pro-Life Radio
Ringside Politics
Rush Limbaugh Show
Rusty Humphrey Show
Small Business Advocate
Steve Gill Report
USA Radio Network
WABC - New York, NY
WAOK - Atlanta, GA
WAVA - Washington, DC
WBAL - Baltimore, MD
WBOB - Jacksonville, FL
WBT - Charlotte, NC
WCHS - Charleston, WV
WCHYV - Charlottesville, VA
WDAY - Fargo, ND
WDEL - Wilmington, DE
WDRC - Hartford, CT
WFLA - Tampa Bay, FL
WHK - Cleveland, OH
WHO - Des Moines, I1A
WIBA - Madison, WI
WIBC - Indianapolis, IN
WICC - Bridgeport, CT
WJR - Detroit, M
WKRC - Cincinnati, OH
WKVL - Knoxville, TN
WLS - Chicago, IL
WLW - Cincinnati,OH
WMAL - Baltimore, MD
WMUZ - Detroit, MI
WNTA - Rockford, IL
WOR - New York, NY
WORD - Greenville, SC
WRVA - Richmond, VA
WSAU - Wausau, WI
WTAN - Tampa Bay, FL
WTAQ - Green Bay, WI
WTBN - Tampa Bay, FL
WTKK - Boston, MA
WTLN - Orlando, FL
WTPF — Raleigh, NC
WWTN - Nashville, TN
WXJC - Birmingham, AL
WZNZ - Jacksonville, FL
XEPE - San Diego, CA
~ Partial Listing

PRINT

Air Force Times

Albuquerque Journal

Associated Press

Augusta Chronicle

Canada Free Press

Canadian National Post

Chicago Daily Herald

Christian Science Monitor

Columbia Daily Tribune

Dallas Morning News

Duluth News Tribune

Financial Times

The Hill

Human Events

Investor’s Business Daily

The Kansas City Star

The Jewish Press

London Free Press

Los Angeles Times

Marine Corps Times

Miami New Times

Minneapolis Star Tribune

Navy Times

New York Post

New York Sun

The New York Times

Newsday

NJ Courier-Post

OC Register

Ottawa Citizen

Pittsburgh Post-Gazette

Pittsburgh Tribune Review

Politico

Rueters

Sacramento Bee

St. Petersburg Times

Toronto Sun

Union Leader

Ventura County Star

Washington Post

Washington Times

The Wall Street Journal
~ Partial Listing

MAGAZINES

American Journalism Review
American Spectator
Broadcasting & Cable
Church Executive Magazine
Columbia Journalism Review
Entrepreneur

Entertainment Weekly

Focus on the Family Magazine
Health Business Week
Human Events

Hollywood Reporter
Information Week

NewsMax

Roll Call

Stars and Stripes

The New American
Townhall

USA Today

US News & World Report
Variety

World

~ Partial Listing

INTERNET

ABCNews.com
AmericanSpectator.com
AmericanThinker.com

Ann Coulter

AOL News
AtlasShrugs.com
BaptistPressNews.com
BillO'Reilly.com
Breitbart. TV
BusinessWeek.com
CanadaFreePress.com
CanadianNationalPost.com
Catholic News Agency
CBSNews.com

Chicago Daily Herald
ChicagoTribune.com

China View
Christianity.com
CNBC.com

CNN.com

Concemed Women for America
Congress Daily
Congressional Quarterly Politics
C-Span.org
DavidLimbaugh.com
DenverPost.com
DetroitFreePress.com
Digg.com

DrLaura.com

Drudge Report
EagleForum.org
FinancialTimes.com
Forbes.com

Fox Business Network
FoxNews.com
FreeRepublic.com
FrontPageMagazine.com
GlennBeck.com

Google News
GOPUSA.com

HotAir.com
HoustonChronicle
HuffingtonPost.com
Human Events Online
Instapundit.com
International Herald Tribune
Investor’sBusinessDaily.com

KeepandBearArms.com
Lauralngraham.com
Lew Rockwell.com
LifeSiteNews.com
Los Angeles Times
Lucianne.com
MarkLevinShow.com
MarketWatch.com
MichaelSavage.com
MichelleMalkin.com
MotorTrend.com
NationalPublicRadio.org
National Review Online
National Taxpayers Union
NealBoortz.com
NewRepublic.com
NewYorkSun.com
NewYorkTimes.com
Newsday.com
NewsMax.com
Newsweek.com
NYPost.com
OneNewsNow.com
OutsidetheBeltway.com
Pajamas Media
Pittsburgh Tribune Review
Politico.com
RasmussenReports.com
RealClearPolitics.com
RedState.com
Reuters.com
RightSideNews.com
RushLimbaugh.com
Salon.com
SeanHannity.com
Technorati.com
Arizona Republic.com
BostonGlobe.com
Cincinnati Enquirer.com
TheHill.com
NationalJournal.com
NewYorkDailyNews.com
NewYorkPost.com
TheScotsman.com
TimeMagazine.com
Today.com
Topix.com
Townhall.com
TVNewser.com
US News & World Report
USAToday.com
WallStreetJournal.com
WashingtonExaminer.com
WashingtonPost.com
WashingtonTimes.com
WeeklyStandard.com
Wired.com
WorldNetDaily.com
Yahoo! News
YouTube.com

~ Partial Listing

“Media Activism: A Case Study — The Media Research Center
did an extensive study of how the media shilled for Barack Obama
from the time of his debut on the national stage up through his

victory in the Democratic primaties. I reproduce the executive
summary of the MRC’s report here, with permission, as a case
study of what ‘media activism’ means.”

Barack Obama

Bernie Goldberg’s 2009 book, A Slobbering Love Affair — Starring

Average Daily Audience
Numbers Add Up for MRC

MRC spokesmen are frequent
guests and our research and
publications are often cited

on top shows like these:

20 Million

2.1 Million

2.5 Million

14 Million

2.2 Million

1 Million

3.5 Million
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MRC VIDEO STUDIO

The MRC has long been a leader in the use of
video on its websites. The Internet generation
demands visual information, but producing original
video content off-site is difficult, and costly. That’s why
in 2009 the MRC installed a high-tech video studio in
its headquarters in Alexandria, Va. The state-of-the-
art technology empowers the MRC to be proactive in
fighting liberal media bias. The studio was expanded in
2009 to maximize that ability to fight.

MRC experts are in high demand on cable news pro-
gramming, In the past, experts appearing on cable news
often spent more than an hour of travel and prepara-

tion time for a segment lasting only a few minutes. The
studio allows the MRC to link directly with cable and
broadcast news studios. Experts can now appear on national television

with just a few minutes notice.

The studio has also revolutionized the way the MRC communicates
with readers and grassroots members. MRC Founder and President Brent
Bozell can directly address hundreds of thousands of MRC Action team
members with a video message to accompany and supplement email
Action Alerts. In December, Bozell participated in the first ever MRC
Live! with Brent Bozell, a live video chat with more than 1,400 MRC
Action members.

All MRC divisions have access to the studio facilities. CNSNews.com
records many of its Online with Terty Jeffrey interviews in the studio
under the leadership of Bob Parks, hired in 2009 as the MRC’s video
producer.

The MRC’s studio uses state-of-the-art technology and
enables each of the divisions to produce videos which
are emailed or posted online. And, since MRC experts
are in high demand on cable news programs, the studio
and its digital backdrop make it possible for MRC
spokesmen to appear on national television with just

a few minute’s notice.

The MRC’s new video producer, Bob Parks, manages the busy operations
in the Center’s broadcast studio. Bob coordinates live interview feeds

for MRC expert interviews on network and cable channels; edits topical
advocacy videos; and creates, produces, and designs graphics.

He also edits and produces CNSNews.com’s Offline and Online with
Terry Jeffrey, as well as the new webcast MRC Live! with Brent Bozell.
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INTERN PROGRAM

he MRC puts great emphasis on the importance of

preparing the next generation of conservative leaders.
The 17-year-old Youth Education and Intern Program (YEIP)
hosts students throughout the year and trains them for future
careers by giving them hands-on experience in news analysis,
journalism, marketing, and public relations. The MRC is training
the next generation of journalists with hope they can influence
the mainstream media for the better.

The MRC’s internship program is sought after in the world
of Washington, D.C., non-profit or journalism internships.
Instead of fetching coffee or filing papers, participants are
allowed — and expected — to do real work. They research and
write articles and blogs, contribute to Special Reports, develop
surveys and ad campaigns, and join reporters on Capitol Hill and
elsewhere to experience covering the news firsthand. Students
are required to maintain portfolios of their work that they can
use in the future to apply for jobs or further education.

MRC interns directly impacted the national discussion in
2009. Here are just a couple examples:

* In April, Georgetown University, a Catholic university,
covered up a monogram of the name of Jesus Christ
(IHS) on the wall behind a stage where President Obama
was set to speak. CNSNews.com intern Edwin Mora
broke the news that the White House had requested
the coverup. The Drudge Report, FoxNation.com, and
HotAir picked up the story, as did hundreds of other
websites. Nearly 600,000 people read the story on
CNSNews.com, with countless more reading the details
elsewhere, sparking a firestorm of questions regarding
the administration’s feelings toward religion.

“The MRC internship program
was a great opportunity for me
to continue my education in
politics and build a strong base
of experience working in the
field. I know having the MRC
on my resume helped me land a
great job working for a public
relations firm in Washington,
D.C., and I'm grateful to the
MRC for giving me that chance.”

— Lyndsi Thomas, Intern Summer and Fall 2008

MOVING UP IN THE MRC

SUMMER 2009 INTERNS
(Back Row) Marie Mazzanti, Zoe Ortiz, Timothy Scee, Edwin Mora,
Adam Brickley, Chris Neefus, Sarah Knoploh, and Mike Sargent.
(Front Row) Marie Magleby, Catherine Maggio, Fadia Galindo,
and Joshua Stern.

FALL 2009 INTERNS
Mike Sargent, Edwin Mora, Chris Neefus, Carolyn Plocher,
Karen Schuberg, and Corwin Parks.

On June 8, early in the summer intern semester,
Christopher Neefus earned a link on the Drudge
Report for his story, “Katie Couric Tells Princeton
Grad to Avoid ‘Nastiness,” Then Takes Swipes at
Sarah Palin, Carrie Prejean.”

More than 125 students applied for the 16 available
internships for the Summer 2009 semester. In the three
intern semesters in 2009, the MRC hosted 33 interns. Interns
worked in every division of the MRC.

The YEIP also provides the MRC with an opportunity
to train and recruit future full-time employees. Several long-
time MRC staffers began as interns. Two students from the
2009 classes of interns — Erin Brown and Matt Cover — were
offered full-time positions in the MRC due to the tremen-
dous work they had done as interns.

For more information on MRC internship opportunities,
contact CNSNews.com Senior Editor Pete Winn.

Ken Shepherd began at the MRC as an intern in Fall 1998. After he graduated from the University

of Maryland in May 2001, he was hired as a full-time MRC news analyst. Ken also worked as a staff _

writer in the MRC’s Business & Media Institute before becoming the managing editor of NewsBusters in 2007.

“Over the past 10+ years at the MRC, I've loved every minute of it.” Shephetd said, “As a news junkie I truly enjoy
holding the media accountable and working with others who share the same passion.” — Ken Shepherd, Fall 1998 Intern



THE MRC LEGACY SOCIETY
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he MRC’s Legacy Society is made up of individuals who have invested in the future by including the MRC in their estate plans.

Vehicles used to accomplish this legacy include bequests, charitable trusts, charitable gift annuities, life estates, or other planned
giving vehicles. Their gifts help to ensure that the MRC is around to fight media bias not only today but for future generations.

The MRC would like to thank Mr. Joe Wilkens for taking the time to share his story (below) and, more importantly, for
establishing such a generous and vital gift. For more information on MRC charitable gift annuities, or to receive a personalized
summary of benefits, contact the MRC’s Vice President for Development Thom Golab.

Mrs. Lois N. Boudwin Miss Caroline Hansen Miss Betty Lou Ogle
Mrs. Peggy Brandon Mzt. and Mrs. Edwin E Hawxhurst Mrs. William Sanderson
Ms. Eldred Brown Mr. and Mrs. Richard R. Helmick Mr. Richard Scales
Mr. and Mrs. John N. Cassella Mrs. W. Gibbs Herbruck Catharine Schieferstein
J. Doreen Chadbourne Paul and Mary Hertenstein Mr. and Mrs. Arnold Slatin
Ramona Chapman and Robert Paschall Tat and Bobbie Hillman Margaret Standley
Harold and Friederika Dorough Mrs. Martha Jones Mrs. Margaret K. Thornton
Jim and Melissa Emery Mr. Chris McDaniel Melva B. Wallace
Dan Fairey Miss Joyce L. McMahon Dick Walsh
Mr. Worth Farrington Dae Miller Mr. Joseph H. Wilkens
Ms. Ellen Isabel Geheeb Mr. Joe Neiderheiser Betty K. Wolfe
Mrs. Dorothy Griffin Mrs. Fran Newell Anonymous members not listed

THE POWER OF A CHARITABLE GIFT ANNUITY

Reinvested assets create fixed payments to the donor for life.

A Charitable Gift Annuity is a wonderful way to support the Media Research Center. The concept is simple —
a person wishing to support our work makes a gift of at least $5,000 in cash or marketable securities. The MRC
reinvests the assets and agrees to make fixed payments to the donor for life. Payout rates depend solely on the donot’s
age at the time the CGA is established. The gift and payouts can result in income and estate tax savings, and there
are no investment, custodial, or management fees.

Joe Wilkens, a retired materials engineer and small business owner, recently established a $50,000 CGA with the
MRC after more than 10 years of annual support. He recently told us why:

“I don’t like the direction this country is headed right now, and the general
media have played a big role in putting us on the wrong track. The MRC is a vital
part of fighting the liberal media, and I am impressed with how hard they work
and the results they get. I’ve been supporting the MRC since 1998, but I realized it
was time to take my support to the next level.

“I was looking for a way to get a bigger charitable deduction and a guaranteed
lifetime income stream, so a CGA was the perfect fit. Not only does it provide
both a deduction and the guaranteed income stream for the rest of my life, but
the MRC was able to put a portion of my gift to use immediately in their impor-
tant work fighting the liberal media.

“Setting up my CGA was easy. The MRC provided me with personalized and detailed informa-
tion on how my CGA would work. When I decided to open one, the MRC took care of all the paper-
work. I get a check in the mail every quarter and don’t have to worry about anything else! I would
definitely encourage others to explore this opportunity.”




SEYMOUR H. FEIN, M.D.

October 28, 2009

Dear Brent,

Enclosed is my contribution of $50,000 for 2009 to the Media
Research Center. Following the Gala in March I wrote you and pledged
to increase my donation this year based on your call to arms to conservatives
to defend our belief in liberty, limited government and traditional moral values.
We anticipated the assault on these principals which was looming from the new
Administration and its leftwing allies, and it has surely come. Under Obama our
foreign policy seems based on the Jimmy Carter model. Appease enemies, betray
friends, castigate America and undermine our military and intelligence services.
Apparently this is a surefire recipe for winning a Nobel Peace Prize.

Despite these gloomy tidings there is reason to hope. Many Americans are
unwilling to be led down the path of collectivism to dependency. Many Americans
are unwilling to accept the secularist goal of driving religion from the public
square. Many Americans are unwilling to subordinate our sovereignty and embrace
internationalist fantasies in an attempt to achieve peace and security. The Media
Research Center is one the beacons of hope for these Americans in whose company
I am numbered. I am honored to be a Trustee and to have the privilege of supporting
the important work in which you and your colleagues at MRC are engaged.

I am very pleased to include an additional contribution in the amount of $1,000
for my son, David, to join the MRC ranks as an Associate. Together we will continue
to fight in defense of freedom, liberty, traditional values and a secure and prosperous
America.

Best Regards,
SW T,

Seymour Fein
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THE MRC TEAM

EXECUTIVE

Founder and President: L. Brent Bozell IT1

Executive Vice President: David Martin

Executive Assistant to the President: Danette Williams
Director of Financial Operations: Cheryl Michener

DEVELOPMENT

Vice President for Development: Thom Golab
Director of Development Operations: Sara Bell
Director of Development for Major Gifts: David Bozell

Director of Development for Annual Giving: Lawrence Gourlay

Development Writer: Nathan Burchfiel

Direct Response Marketing Manager: Maria Ciarrocchi
Development Associate: James Nolan

Development Coordinator: Jamie Sullivan

Development Assistant: Erin Brown

Development Assistant/Receptionist: Melissa Lopez

NEWS ANALYSIS DIVISION

Vice President of Research & Publications: Brent Baker
(Steven PJ. Wood Sr. Fellow)
Director of Media Analysis: Tim Graham
Director of Research: Rich Noyes
Director of Communications: Seton Motley
TimesWatch.org Director: Clay Waters
St. News Media Analyst: Geoff Dickens
News Media Analysts:
Brad Wilmouth, Kyle Drennen,
Matthew Balan, and Scott Whitlock
NewsBusters Executive Editor: Matthew Sheffield
NewsBusters Managing Editor: Ken Shepherd
Alternative Media Project Coordinator: Karen Topper
Research Associate: Michelle Humphrey
Media Archivist: Kristine Lawrence

BUSINESS & MEDIA INSTITUTE

Vice President of Business and Culture: Dan Gainor
(T. Boone Pickens Fellow)

Managing Editor: Matt Philbin

Assistant Editor: Julia Seymour

Staff Writer: Jeff Poor

CNSNEWS.COM

Editor-in-Chief: Terry Jeffrey
Managing Editor: Michael Chapman
International Editor: Patrick Goodenough
Communications Director: Craig Bannister
Senior Editor: Susan Jones
Senior Editor: Melanie Hunter
Senior Writer/Editor: Pete Winn
Senior Staff Writer: Penny Starr
Investigative Reporters/Staff Writers:

Fred Lucas and Matt Cover
Video Journalist: Nicholas Ballasy
Video Producer: Jonathan Schulter

CULTURE AND MEDIA INSTITUTE

Vice President of Business and Culture: Dan Gainor
(T. Boone Pickens Fellow)

Managing Editor: Matt Philbin

Research Assistant: Colleen Raezler

EYEBLAST.TV

Eyeblast Content Editor: Stephen Gutowski

MARKETING

Chief Marketing Officer: Ed Molchany
Video Producer: Bob Parks

Web Graphic Designer: Melanie Selmer
Marketing Analytics Coordinator: Kevin Eder

INFORMATION SYSTEMS

Chief Technology Officer: Eric Pairel
Web Developer: Anil Gadde
System Administrator: Josh Cabana

YOUTH EDUCATION &
INTERN PROGRAM

Tiffany Bell, Adam Brickley, Ryan Byrnes,

Tiffany Gabbay, Monica Gabriel, Fadia Galindo,

Sarah Knoploh, Lauren Maffeo, Catherine Maggio,
Marie Magleby, Marie Mazzanti, Bridget Miller,

Edwin Mora, Christopher Neefus, Mary Jane O’Brien,
Zoe Ortiz, Corwin Parks, Carolyn Plocher, Mike Sargent,
Timothy Scee, Karen Schuberg, Iris Somberg,

Joshua Stern, Sam Theodosopoulos, Lyndsi Thomas
(2009 Interns)

“The Media Research
Center is truly America’s
Media Watchdog.

They don’t just growl...
they bite!”’

THE HONORABLE
ZELL MILLER
FORMER US. SENATOR




MRC LEADERSHIP

BOARD OF TRUSTEES

Mr. and Mrs. Edward M. Ackerman
Mr. Peter A. Alpaugh

Mr. George Eli Anderson

Mr. William C. Anton

Mr. Thomas K. Armstrong

Mr. Richard Ashburn

Mr. Nathan D. Bachman

Ms. Barbara B. Baker

Mr. Cyril Barbaccia

Mr. and Mrs. Robert M. Beall 11
Mr. George W. Bermant

Mr. and Mrs. Larry Blatterfein
Mr. Albert C. Bostwick

Mr. Robert L. Bradley

Mrs. James Brandon

Mrs. Rebecca Brewer

Mr. and Mrs. Renton Brodie 111
Mr. B.V. Brooks

Ms. Gretchen Brooks

Mr. W. Michael Brown

Dr. Robert W. Browne

Mrs. Frances Byles

Mr. James J. Callan

Mr. and Mrs. John M. Camp Jr.
Mr. and Mrs. John M. Camp II1
Mr. and Mrs. Gerald T. Carden 11
Mr. Norman C. Chambers

Mr. and Mrs. William H. Clark 11
Mr. Richard H. Collins

Mr. Thomas A. Connolly Esq.
Mr. and Mrs. Daniel W. Cook 111
Mr. Peter C. Cook

Mr. and Mrs. Lovick P. Corn

Mr. and Mrs. Cloud L. Cray Jr.
Mr. M. A. Custer

Mrs. Beverly Danielson

Mr. and Mrs. Len Datling

Mr. Kenneth W. Davis

Tim and Amy Davis

Mrs. Dorothy de Ganahl

The Hon. and Mrs. Richard M. DeVos
Lt. Col. Jennifer L. Dieckmann
Mr. Joseph W. Donner

Dr. and Mrs. Edward Duffie MD
Mr. Norman Duininck

Mr. and Mrs. Joe Dworak

Mr. and Mrs. Richard D. Eckburg
Mr. and Mrs. Jim Emery

Mr. and Mrs. Randy Engstrom
Dr. Michael J. Fedak

Dr. Seymour H. Fein

Mr. Wade Fetzer

Mrs. Maureen H. Foulke

Mr. and Mrs. | Pepper Frazier
Mz. J. Pepper Frazier 11

Mr. Philip M. Friedmann

Mr. and Mrs. Foster Friess

Mrs. Jeanne Fudge

Mr. James Fullmer

Mrs. Carol A. Fulton

Mr. Martin A. Galasso

Mr. John W. Galbraith

Mr. Robert Garthwait Sr.

Mr. J. Patrick Gavaghan

Mrs. Jane F. Geldermann

Dr. Bobby L. Graham ]Jr.

Mzr. James H. Graves

Mr. Michael Gravette

Mrs. Dorothy Griffin

Mr. Kenneth Groefsema

Mzr. R. Jerry Grossman

Mr. and Mrs. Henry E. Haller Jr.

ABOUT MRC TRUSTEES
AND ASSOCIATES

The Media Research Center’s
Trustees and Associates comprise
an exclusive and distinguished
group of some of the best-known
and most influential conservative
leaders in America. Trustees donate
$5,000 or more annually and Asso-
ciates contribute between $1,000
and $4,999.

Mr. Robert E. Hannay
Miss Caroline L. Hansen
Drs. Ken and Barbara Hansen
Mr. and Mrs. John N. Hanson
Mr. and Mrs. Edwin F. Hawxhurst
Mrs. Agnes R. Hayden
Mr. and Mrs. Jerry L. Hayden
Mr. Edwin C. Heikkila Jr.
Mr. Clifford Heinz
Mr. and Mrs. Larry Helminiak
Mrs. W. Gibbs Herbruck
Mrs. Heather R. Higgins
Mr. and Mrs. Al Hilde Jr.
Tat and Bobbie Hillman
Mr. Conrad Hock Jr.
Hon. Glen A. Holden
Mr. and Mrs. Larry Holleran
Dr. Wayne J. Holman I11
Mr. and Mrs. E. Ralph Hostetter
Mr. E. Mark Hotze
(Continued on page 24)

23



MRC LEADERSHIP
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BOARD OF TRUSTEES (CONTINUED)

Mr. and Mrs. Don N. Howell
Mr. Joseph W. Hudson

Mr. W. R. Jackson Jr.

Mrs. Virginia James

Mr. Phil F. Jenkins

Mr. and Mrs. Chatles B. Johnson
Ms. Rebecca Julian

Mr. Kevin J. Justice

Mr. and Mrs. John C. Kane
Mrs. Barbara M. Kasler

Mt. Michael L. Keiser

Mr. and Mrs. Thomas L. Kempner
Mrs. Linda Kendall

Mr. Dan S. Kennedy

Mr. A. P. Kirby Jr.

Mzt. E M. Kirby

Mr. Roger Kirby

Mr. Thomas Klein

Miss Marcia Lane

Mr. and Mrs. Donald R. Laskowski
Mr. Peter O. Lawson-Johnston
Mr. Joe R. Lee

Mr. David E. Lerner

Mrs. Ida M. Lightner

Mrt. Bill L. Lindemann

Mr. Thomas Linnen Sr.

Mr. Leonard Litwin

Dr. Letty G. Lutzker MD

Mr. and Mrs. William Lynch
Drs. John and Joan Maher

Mt. Michael Maiatico

“So much progress
is made and one of
the reasons is Brent
Bozell and the Media
Research Center
documenting what
[the liberal media]
do. In my case,

I would not be able
to do what I do
were it not for
people like Brent.”

RUSH LIMBAUGH

Mr. Robert T. Martin

Mr. and Mrs. Thomas W. Matey Sr.
Mr. Rex G. Maughan

Mr. Ralph P. Mayer

Mr. James A. McCarthy

Mr. Richard McDonnell

Mr. Charles P. McQuaid

Mr. and Mrs. James B. McWethy
Mrs. Suzanne Melin

Mr. S. Prosser Mellon

Mr. Daniel N. Mezzalingua

Ms. Anna B. Milburn

Mr. Roger Milliken

Mr. Alwal B. Moore

Mr. David Murphey 111

Mr. and Mrs. Robert Naleid
Mrs. Fran Newell

Mr. Brantley I. Newsom

Mr. Herman J. Obermayer

Mr. Hollis P. Osborne

Mr. Roy H. Park Jr.

Mr. James A. Patterson

Ms. Brenda Pejovich

Mr. Thomas L. Phillips

Mr. T. Boone Pickens

Mr. and Mrs. D. Scott Plakon
Mt. Frank Ponzio

Mrs. Elsa D. Prince Broekhuizen
Mzr. Barry Putegnat

Mr. and Mrs. Bruce Radford
Ms. Lyn G. Rales

Mr. Lunsford Richardson Jr.
Mrs. Shitley W. Roe

Mr. Stanford Z. Rothschild Jr.
Mr. and Mrs. Norman Rousselot
Col. and Mrs. Robert Rust

Mrs. Sandra G. Samkavitz

Mr. Richard M. Scaife

Mr. Robert W. Schneebeck

Mr. Robert J. Schorr

Mr. Donald R. Scifres

Mr. and Mrs. S. Prewitt Semmes Jr.
Mr. William C. Shanley

Mr. Abe Siemens

Mr. and Mrs. Henry H. Silliman Jr.
Mr. Harold Simmons

Dr. Lawrence Simon

Mtr. Merrill G. Smith

Mr. and Mrs. Thomas W. Smith
Mr. William D. Smithburg

Mr. and Mrs. Linton S. Snapp
Ms. Dian Graves Stai

Mr. Theodore R. Stanley

OFFICERS OF THE MRC

Chairman: Harold Simmons
President: L. Brent Bozell Il

Treasurer: Leon Weil
Exec. Vice President: David Martin
Secretary: Danette Williams

Mz. Ralph Stayer

Mzrs. Launa Stayer-Maloney
Mr. Jay Stobbs

Mr. and Mrs. Herbert Stockham
Mr. Roger Stone

Mr. and Mrs. Glen Stonebrink
Mr. George W. Strake Jr.

Hon. Robert D. Stuart Jr.

Dr. Patrick M. Sullivan

Mr. Dean A. Sundquist

Mr. Gerald B. Swanson

Dr. John H. Tatom

Dr. John Templeton Jr.

Mzs. Beverly Thewes

Mr. Hall W. Thompson

Mr. and Mrs. Joe C. Thompson Jr.
Mrs. Polly J. Townsend

Mrt. Richard Uihlein

Mr. and Mrs. Charles J. Urstadt
Mr. Rawleigh Warner Jr.

Mrs. Ingrid Warshaw

Mr. E William Weber

Mr. Richard W. Weekley

Mr. Roy W. Weiland

Mr. and Mrs. G. Greeley Wells
Mrs. Marion G. Wells

Mr. and Mrs. Carl Westcott
Mr. Steven E. Wheeler

Mr. James Whitcomb Jr.

Mt. Frederick B. Whittemotre
Mr. Joseph H. Wilkens

Mr. and Mrs. Andrew Wilson
Mr. Jerry E. Winn

The Honorable and Mrs. Curtin Winsor Jr.
Mr. Bert F. Winston Jr.

Mr. and Mrs. Frank E. Witt
Mr. Keith C. Wold Jr.

Mr. Wirt A. Yerger Jr.

Mr. and Mrs. Edward S. Young
Mr. Dean Zarras

Mr. and Mrs. Robert K. Zelle
Mt. and Mrs. Charles V. Zichichi



MRC ASSOCIATES

Mr. Jerry G. Abel

Mr. Raymond C. Adamczyk

Mr. Conrad J. Affholter

Dr. James A. Albright MD

Mr. John N. Albritton Jr.

Mr. & Mrs. Ray Alderman

Mrt. Peter Alexandrakos

Mrt. Robert W. Allen

Ms. La Vonne Amaral

Mr. Charles ]. Andersen

Mrs. Grace Andersen

Mr. K. Tucker Andersen

Mr. James W. Anderson

Mr. Sydney J. Anderson

Mrs. Virginia Archer

Mr. Henri Ardantz

Mr. Edward Arrigoni

Mrs. Myra J. Asplundh

Mr. Thomas P. August

Mrt. Robert R. Aune

Miss Dortis E. Austin

Ms. Eileen B. Ayer

Ms. Kay Bacheller

Mr. Frank L. Bain Jr.

Msts. Elliot A. Baines

Mt. Robert C. Balfour 111

Mrs. Elsa E. Bandi

Mr. Paul Bangor

Mr. Steven Barbarine

Mr. Luis C. Barcena

Mr. & Mrs. C. F. Barnes

Mr. Sid Baron

Miss Adolyn C. Bartels

Ms. Mary M. Barton

Mr. & Mrs. William G. Batt

Mrs. Mary Beth Baxter

Mzt. Orson Bean

Mr. R. H. Beaver

Mt. & Mrs. Brian C. Beckman

Mr. & Mrs. E William
Beckwith

Mr. & Mrs. Norman F
Beisswenger

Mt. Richard C. Bercik

Mr. Stanley J. Bernstein

Ms. Maria A. Biamonte
Warhola

M. Sheridan Biggs

Mr. Roy U. Billings

Mr. & Mrs. Daniel G. Bills

Mt. Mark Blatterfein

Dr. Gary D. Bond

Mzt. Leon Bonner

Mz. Mark E. Borgerding

Mt. Victor Both

Mr. & Mrs. John Botkin

Mrs. Mary Jo Bousek

Mrs. C. Richard Bowers

Mr. Robert Bracken

Mr. & Mrs. Bruce H. Branyan

Mr. & Mrs. Harold Brayman

Mrs. Elizabeth D. Bruce

Mr. John S. Brumback Jr.

Mr. & Mrs. John D. Bryan

Mr. & Mrs. W. P. Buckthal

Mr. John D. Buhl Sr.

Mr. & Mrs. David J. Bunce

Mr. William R. Burgess

Mz. Steven Butleson

Mr. Michael J. Cambridge

Mrs. Nan J. Cameron

Mr. & Mrs. Frank J.
Campbell 11T

Mr. & Mrs. James B. Cardwell

Mr. Jack Carey

Ms. Dorothy A. Carruth

Mrs. Bevetly T. Carter

Mr. & Mrs. Robert S.
Cartwright Jr.

Mr. Preston C. Caruthers

Mr. & Mrs. Anthony Cassara

Mr. John N. Cassella

Mr. George Cavanaugh

Mr. & Mrs. Jack E. Caveney

Mrs. Ramona M. Chapman

Mr. & Mrs. Fred E. Chez

Mr. Henry L. Chisholm

Mr. Alexander Cipollone

Mr. James M. Clark

Mrs. Mary Lu Clark

Mr. Glen Clarke

Mr. Alden W. Clausen

Mr. Harvey G. Cleland

Mr. Thomas X. Clinton

Mrs. Juanita Cooke

Mr. Harry H. Coon

Mr. & Mrs. Thomas J. CotA

Mrs. Betty Coull

Mr. Christopher B. Cowie

Ms. Connie Cox

Mr. & Mrs. Robert Cox

Mr. Sam Croom

Mr. Richard T. Cunniff

Mr. Richard E. Curtis

Dr. Marvin Daves

Mr. Carl A. Davis

Mr. & Mrs. Charles N. Davis

Ms. Virginia H. Deane

Mz. Curtis L. Debord

Mr. Paul DeCleva

Mrs. Ida B. DeField

Mr. B. M. Den Hartog

Mr. Larry Dennis

Mr. & Mrs. Robert M. Desky

Mr. & Mrs. Carl Deutsch

Mrs. Dorothy D’Ewart

M. Daniel J. DeYoung

Mr. Anthony Dinos

Mr. W. L. Doffing

M. David D. Doherty

Mr. G. Morris Dorrance Jr.

Ms. Dorothy L. Doumakes

M. Ronald T. Dreisbach

Mr. & Mrs. Jerry Dworak

Mrs. Lois S. Edgerly

Mr. & Mrs. Robert L. Efferth

Mr. John Elder Jr.

Mrs. Francis D. Engle

Mr. & Mrs. Robert D. English

Mr. Thomas A. Ewing

Mzt. David Fein

Mr. & Mrs. Steven R.
Feinstein

Msrs. Annabelle L. Fetterman

Mzt. Robert Files

Mss. Lorraine H. Finch

Mzts. Theresa Fiorentino

Mr. Richard B. Fisher

Mzt. Russell W. Fisher

Ms. June Fletcher

Mr. J. E. Flurry

Mr. James J. Fox

Mzt. Robert Frazer

Mzt. Erwin P. Frech

Mss. Josephine W. Freede

Mr. James L. French

Mr. L. R. French Jr.

Mt. Thomas Froeschle

Mzt. Kenneth R. Fuller

M. Jerome M. Fullinwider

Mr. W. Lee Gaines Jr.

Mss. Patricia Elaine Gardner

Mr. John K. Garvey

Mr. Alexander Gaston

Dr. J. Harper Gaston

Dr. Phillip Gausewitz

Mr. W. W. Gay

Dr. Donald Gaylor MD

Ms. Ellen Isabel Geheeb

Mrs. Gay B. George

M. John A. Georges

Mr. & Mrs. Gilbert S. Getlin

Msrs. Janet W. Gildermaster

Mrs. Dianna K. Gingher

Mr. Larry E. Gladfelter

M. William R. Goddard Jr.

Mt. & Mrs. John Gordon

Stuart & Barbara Gorin

Mr. John E. Gray Jr.

Mrs. Ann Grayson

Mr. James H. Greer

Mr. & Mrs. James D. Gregor

Mr. William E. Griffin

Mr. Richard S. Griffith

Mr. Richard R. Grigg Jr.

Mr. William H. Grimes

Mr. Wesley R. Grow

Mrs. Susan Guadagno

Mrs. Frederick W. Guardabassi

Mt. Michael Guetz

Mr. Daniel M. Guggenheim

Mr. William E. Gunton

Ms. Mary Haag

Mzt. & Mrs. Paul T. Hair

Mr. & Mrs. John A. Haley

Mr. & Mrs. Al Hamilton

Mr. J. Kern Hamilton

Mr. John A. Hardick

Mr. Robert Harrison

Mr. James A. Hartman

Mr. Ralph Harvey

Mr. & Mrs. John H. Hasley

Mr. Ralph M. Hass

Mr. E. Robert Hautzenroeder

Dr. Janet H. Havard

Mt. Gust Headbloom Jr.

Mr. George R. Hearst Jr.

Ms. Yvonne Hebert

Mr. Melvin D. Heckt

Mr. Ryan H. Heise

M. & Mrs. Richard R.
Helmick

Dr. Robert I.. Henderson

Mrs. Lois Hendricks

Mr. Alger G. Hendrickson

M. William G. Hendrickson

Mr. G. M. Henry Jr.

Mrs. Billie M. Hightower

M. Brad Hintz

Mr. Roger S. Hoffman

Mr. Charles E. Holmen

M. Charles Hoogland

Dr. & Mrs. Gregory M.
Horning

Mrs. Evelyn Howell

Mr. George E. Huff

Mr. Harold L. Huggins

Ms. Jill Augusta Huggins

Ms. Kaya Kubik Hughes

Mr. James W. Hunt

Mr. William T. Hunter Jr.

Mr. William T. Huston
Marlene A. Hyer

Mr. & Mrs. Frank Tanna

Mr. Sheldon Jacobs

Ms. Lorena M. Jaeb

Mr. George W. James

Mr. Melvin Jans

Ambassador Eric M. Javits

Mr. Jack Jeanes

Mr. & Mrs. ]. Rukin Jelks

Col. John I. Jenkins

Mrs. Colleen A. Jennings

Mrs. Martha Jennings

Ms. Susan Jennings

Mrs. Frances Brigham Johnson

M. Glenn H. Johnson

Msrs. Joanne T. Johnson

Mr. Mark Johnson

Mr. & Mrs. Richard Howard
Johnston Jr.

M. CIiff Jones

Mr. Gregory M. Jones

Mr. Howland B. Jones Jr.

Mr. & Mrs. Saunders Jones

Mr. & Mrs. Edward C. Jonson

Mr. & Mrs. Daryl A. Kearns

Mr. Joseph S. Keelty

Mrs. Pauline M. Keinath

Mr. & Mrs. James Kenney

Mr. & Mrs. John Kerian

Mr. & Mrs. Irving J. Kern

Mr. Donn Key

Mr. Dean Killingbeck

Ms. Carol Toni Kipilman

Mr. S. Kenneth Kirn

Mrs. Jo Ann Kitchin

Mr. Joseph Klein

Mr. & Mrs. William K. Konze

Mr. Steven G. Kraemer

Mr. Robert S. Kramer

Ms. Helen Krieble

Mr. Ronald M. Krump

Mr. William J. Kubolis

Mr. Roger Kucway

Mr. Vincent W. Kyle

Mr. & Mrs. Norman La Caze

Col. George La France

Mr. & Mrs. William E. LaMothe

Mr. Stephens J. Lange

Mr. & Mrs. John Lawrence

Mr. Donald G. Lawson

Mrs. Lois H. Lazaro

Mr. Joel H. Lazere

Mrs. Doris S. Lee

Mr. C. H. Levens

Mrs. Elsie Y. Lewis

Mr. Ralph K. Lewis

Mr. James H. I’Hommedieu Jr.

Mr. Frank G. Liberto

Dr. & Mrs. Carl H. Linge

Maj. Lorance D. Lisle

Mr. James A. Livesay Jr.

The Honorable Robert L.
Livingston

M. Charles W. Loufek Jr.

Mr. William Lowenburg

Mr. John W. Luchsinger

Mr. Louis J. Lyell

Ms. Joyce 1. Lyford

Mr. & Mrs. Donald R. Lynch ]Jr.

Mr. Brad Lytle

Mr. & Mrs. . Alex Maddox Jr.

Ms. Margaret K. Mander

Mrs. Patricia Kimball Martin

Ms. Sherrill B. Martinez

Mr. Steven H. Massey

Ms. Deborah A. Matthews

Mr. George G. Matthews

Mrs. Mary Ivey Matthews

Mr. & Mrs. Ronald & Marilynn
McAfee

Col. Benjamin R. McBride

Mr. Jeremiah J. McCloskey

Mr. William McCreery

Mr. Eugene McElvaney Jr.

Mr. Thomas McKee

Mt. Alden D. McKelvey

Miss Mary H. McLemore

(Continued on page 20)
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MRC ASSOCIATES (CONTINUED)

Miss Joyce L. McMahon

Mt. Denman McNear

Mr. & Mrs. Thomas J. Meakem
Ms. Paula K. Mechan

Mr. & Mrs. David E. Meester
Mr. & Mrs. Jim L. Melhuish
Mr. & Mrs. Thomas G. Messner
Mr. William Metz

Mr. W. Michaelis Jr.

Ms. Mary Michaels

Mr. Wolf Michelson

Mt. Paul Miles

Mrs. Dae Miller

Mrts. Leona Ann Miller

Mt. & Mrs. Louis Miller

Mr. Ralph Millerbernd

Mr. Roy M. Milner Jr.

Mr. Andrew J. Missler

Mt. & Mrs. Barton S. Mitchell
Mr. George E. Moeller

Mrs. Brenda A. Moran

Mr. Herbert N. Morgan

Mrs. Levonne D. Mulrooney
Ms. Suzanne P. Murphy

Mr. Harold J. Myers

Ms. Anne C. Natvig

M. Donald J. Neseth

Mr. James W. Newberne

Mr. R. B. Newman

Mr. & Mrs. John K. Newton
Mrs. Mary W. Newton

Ms. Marilyn D. Nielson

Mt. Michael Oberndorf

Mt. Ed O’Keefe

Mr. & Mrs. Clifford L. Olson
Ms. Dorothy M. Olson

Mt. & Mrs. Chatles E. O’Rourke
Mrt. Lester Otto

Mr. Darryle Owens

Mzt. Richard B. Palmer

Mrs. Elizabeth S. Pankey

Mr. Jack S. Parker

Ms. Linda Parker

Capt. D. A. Patrick

Mrt. Daniel A. Pedrotti

Mrt. Robert L. Peebles

Mr. Donald Pemberton

Mrts. Marie Therese Pero
Hon. & Mrs. Joseph Carlton Petrone Jr.
Mrs. Margaret E. Pew

Mr. & Mrs. Herbert E. Philbrook
Mr. Rodney Picking

Mr. & Mrs. Christopher Pierce
M. Joseph D. Pignataro

Mrs. William B. Powell

Mr. Scott L. Probasco Jr.

Mr. Harry Ptasynski

Mrs. Corinne P. Quayle

Ms. Ginni Ragan

Dr. Arthur G. Randol 111

Mr. John E. Reidy

Mr. & Mrs. James A. Remington
Mr. & Mrs. Richard K. Reuling
Mr. Matthew Reynolds

Msts. Ellen E. Rezabek

Ms. Virginia T. Rezetko

Mrs. Jean Riddell

M. Gerry Ridge

Mrs. Sarah Rindlaub

Mr. Fred P. Ritchie

Ms. Jo Anne E. Roberts

Mr. & Mrs. John H. Roberts
Mr. John A. Robertshaw Jr.
M. Theodore G. Robinson
Mr. Richard G. Robison

Mr. & Mrs. Richard & Janet Rohrich
Mr. & Mrs. Donald E. Ross
Mr. Milton E. Ross

Mr. Dois 1. Rosser

Mrs. Dorothy G. Roth

Mrs. Nancy Benson Roth

Mr. Bob Rothenberg

Mrs. Teresa Rowland

Dr. & Mrs. Terry Rowland DDS
Mt. M. Franklin Rudy

Dr. & Mrs. J. Thomas Rulon
Mr. Arthur N. Rupe

VADM James A. Sagerholm USN (Ret.)
M. John W. Sampson

Mr. Robert I. Sattler

Mr. Savino Savo

Mrs. Elizabeth J. Schafer

Miss Margaret Scheibel

M. Paul K. Schilling

Mr. Theodore G. Schmidt

Mr. & Mrs. John H. Schneider
Mr. & Mrs. Michael D. Schneider
Mr. Philip E Schneider Jr.

Mrs. Ruth H. Schotanus

M. William C. Scott

Mr. John T. Seaman Jr.

M. Richard D. Sears 111

Dr. & Mrs. James W. Seeser

Mr. Lewis J. Serventi

Mr. James D. Sewell

Mss. Janice E. Shallenberg
Mr. Richard L. Sharp

Mr. Robert B. Sharrock

Mr. & Mrs. Robert Shavelle
Mr. James J. Shea Jr.

Mr. Patrick Shelby

Mr. Thomas Shippee

Mr. Dale A. Shoemaker

Mr. & Mrs. James Short

M. John E. Sieberth

Mr. John J. Sieffert Jr.

Mr. J. Silveira

Maj. Gen. & Mrs. Jack Singlaub
Mrs. Jerome Slad

Mr. Arthur O. Smith

Mr. Menlo F. Smith

Mr. & Mrs. Roland & Jan Smith
Ms. Ruth M. Smith

Dr. & Mrs. William B. Smith
Mr. Robert E. Smittcamp
Mrs. Gwendolyn B. Snavely
Dr. Sharyne D. Snyder

Mrs. Helen Spacek

Mr. & Mrs. Ben H. Sparkman
Mr. & Mrs. Mark E. Speese
Mr. Brian Stapleton

Mr. & Mrs. Steve Stefely
Mr. & Mrs. Robert Stern
Mr. & Mrs. Walter P. Stern
Mr. Campbell Steward

Mr. Kevin G. Stolle

Ms. Mary Stone

Mrs. Irene D. Storkan

Mr. Harry L. Stout

Ms. Mary C. Stout

Mr. Gaylord A. Strahan
Mrs. Ada A. Strasenburgh
Mr. Terry A. Strine

Mr. William C. Stutt

Mr. & Mrs. Herbert Sugden Jr.
Mr. & Mrs. Richard H. Suhr
Mr. Thomas C. Sullivan

Dr. Sally S. Sun

Mrs. Rozene R. Supple

M. Gerald Sussman

M. John W. Sutherland

Mr. Steven Suttman

Mr. Robert D. Sweet Jr.

Mr. L. Jack Swertfeger Jr.
Mr. & Mrs. Arno Talesnik

Mr. John E Tepe

Mr. & Mrs. Hans J. Thiele
M. John M. Thies

Mzt. Robert E. Thomas

Msts. Diane L. Thorn

Mrs. Margaret K. Thornton
Mzt. Zane Todd

Mr. & Mrs. Donald A. Toenshoff Jr.
M. James B. Townsend Jr.
Mt. Robert L. Treanor

Mr. Pui L. Tsang

Mr & Mrs. Keith Twiggs

Mrs. Mary Umstead

Mr. William F. Urban

Mzt. Paul B. Venuto

Mr. Don A. Wagenheim

Mr. & Mrs. Andrew F. Wahlquist
Mrs. Barbara S. Wainscott
Mr. & Mrs. Charles P. Waite
Mz. Sid Wallace

Dr. Robert T. Walsh MD

Dr. & Mrs. David L. Watts
M. Stephen Way

Mr. James D. Weaver

Mzt. Dean K. Webster

Mr. & Mrs. Don W. Wehling
M. James D. Weil

Mr. & Mrs. James O. Welch Jr.
Mr. Daniel J. Wellehan Jr.

Mr. Thomas C. Weller Jr.
Capt. James E. Westfall

Dr. Elizabeth Whelan

Mr. Phillip Wilk

Mrt. Neil L. Wilson

Mr. & Mrs. Melvin B. Wolzinger
Mr. & Mrs. John F. Woodhouse
Mr. Jack R. Woodhull

Mt. Doug Woodman

Mt. A. C. Woodruff

Mr. & Mrs. J. B. Woolley

Mt. & Mrs. Donald Workman
Mr. & Mrs. Robert Wormald
Mr. Richard B. Wright

Msrs. Jeanne C. Wulbern

Mzt. Robert D. Wurtz

Mrs. Regis E. Wyatt

Mr. Richard A. Young

Mr. & Mrs. Robert Young
Dr. Andrej J. Zajac

Mr. Richard C. Zaring

Ms. Loti Zimmer

Mrs. Jane S. Zirnkilton

“The MRC is in the forefront of battling this smothering, monolithic culture. It plays

a crucial, uniquely effective watchdog role in exposing media bias and partisanship.

Conservatives should applaud — and financially support! — the splendid work

being done by Brent Bozell and his intrepid, courageous colleagues.”

STEVE FORBES
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BLR Trust
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The Branyan Family Foundation
The Brayman Family Fund

W.R. Burgess Foundation

Gordon and Mary Cain Foundation
Capital Community Foundation
The Carwill Foundation

Cassara Family Charitable Trust

Clinton Family Revocable Living
Trust

Calvert K. Collins Family
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G. L. Connolly Foundation

Conrad Family Foundation

James Deering Danielson Foundation
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The Charles & Melissa Davis
Foundation
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William H. Donner Foundation
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Gay Family Trust
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Henry E. Haller, Jr. Foundation
Hanson Family Foundation

The Ronald C. Hart Family
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Clifford Stanton Heinz Trust

Ralph & Lois Hendricks Family
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Glen and Gloria Holden Family
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Barbara N. & Don N. Howell
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John E. and Sue M. Jackson Charitable
Trust

Chatles and Ann Johnson Foundation
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Craig E. Lighty Fund

Robert D. Lindner Family Trust

The Edward A. and Catherine L.
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Maranatha Foundation
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The Melin Family Foundation
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The Dorothy D. and Joseph A. Moller

Foundation
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Monsen Family Foundation
Brenda A. (Bonnie) Moran Trust
The Oferon Family Trust UTD
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The Mark C. Pope 111 Foundation
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Richard & Mary Ellen Reuling
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Roberts Family Foundation
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Don D. and Lisa Rollins Charitable
Trust

The Rothschild Charitable Foundation, Inc.
Arthur N. Rupe Foundation

Same Line Foundation, Inc.
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Prewitt and Valerie D. Semmes
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Thomas W. Smith Foundation
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Roger and Susan Stone Family
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The Richard C. & Irene D. Storkan
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Wirt A. Yerger, Jr. Foundation, Inc.
Sandra M. Young Rev. Trust
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“Perhaps no conservative
organization does work
as important as the
Media Research Center.
It’s an indefatigable
watchdog, exposing the
crudities, omissions, and
inequities of our corrupt
Fourth Estate.”

RICHARD LOWRY

27



2009 FINANCIAL REPORT

STATEMENT OF ACTIVITIES*
For the Year Ended December 31, 2009

STATEMENT OF FINANCIAL POSITION*
December 31, 2009

Total 2009 Total 2009
REVENUE AND SUPPORT ASSETS
Contributions $10,593,706 Current Assets
Advertising Income 195,430 Cash and Cash Equivalents $987,989
Rental and Other 124,588 Contributions Receivable 506,197
Interest/Investment 1,055,922 Due from PTC 5,120
Total Revenue and Support $11,969,646 Prepaid and Other 56,727
Total Current Assets $1,556,033
PROGRAM S.ER\VTI'C'ES EXPENSES Investments 6,500,926
News Analysis Division 3,167,018 Investments — Annuity 79,533
(Includes TimesWatch and NewsBusters)
CNSNews.com 2.140.680 Property and Equipment 3,483,743
Business & Media Institute ’8 63’903 (Net of Accumulated Depreciation and Amortization)
Culture and Media Institute 487,145 Total Assets $11,620,235
Grassroots 647,830
Eyeblast.tv 508.615 LIABILITIES AND NET ASSETS
Youth Education and Intern Program 188,357 Current Liabilities
Total Program Services $8,003,548 Accounts Payable 262,619
Accrued Expenses 307,164
SUPPORT SERVICES Deferred Revenue 300,707
Resource Development 2,495,419 Annuity Payment Liability 148,561
General and Administrative 586,505 Total Liabilities $1,025,051
Total S t Servi 3,081,924
otal Support Services 83,081, Net Assets $10,595,184
Total Expenses $11,085,472 Total Liabilities and Net Assets $11,620,235
Change in Net Assets 884,174 * The above are unaudited interim financial statements. To receive
Net Assets, Beginning of Year 9,711,010 a copy of the MRC’s audited financial statements, please contact us:
Media Research Center * Attn: Accounting Department ¢ 325 South
Net Assets, End of Year $10,595,184 Patrick Street, Alexandria, VA 22314 « Tel: (703) 683-9733
5% 29/0 PROGRAM SERVICES
EXPENSES BY DIVISION
Op/0
@ News Analysis Division
o0 A% @® CNSNews.com
Business & Media Institute
@ Culture and Media Institute
1% @ Grassroots
@® Eyeblast.tv
@ Intern Program
2l(/0

28




PUBLICATIONS, VIDEO, AND WEB PRODUCTS

NEWSLETTERS

The Watchdog™
Media Reality Check™

Whitewash: What the Media Won'’t Tell You About Hillary Clinton, but Conservatives Will
~ For past MRC books visit www.MRC.otrg

SPECIAL REPORTS

“Better Off Red: Twenty Years After the Fall of the Berlin Wall, Recalling the Liberal
Media’s Blindness to the Evils of Communism”

“A Rush to Ruin: The Left’s Character Assassination Campaign Against Rush Limbaugh”

“UnCiritical Condition: Network News Fails to Examine High Cost and Proven Failures of
Government-Run Health Care”

“Faded Glory: How Broadcast Networks Trivialize Patriotism”

“BlucTube: Four Reasons to Keep Your Children Away From YouTube This Summer”

“Cheetleaders for the Revolution: Network Coverage of Barack Obama’s First 100 Days”

“How the Networks Promoted the Biggest Spending Bill in History:
ABC, CBS, NBC Put Positive Spin on Huge Growth of Government”

“The Great Media Depression: News Reports Depict Economy Far
Worse Now Than During the 1929 Stock Market Crash”

“Global Warming Censored”

“Unmasking the Myths Behind The Fairness Doctrine”

“No Fairness Doctrine for PBS”

“Down a Dark Abby”

“Obama’s Margin of Victory: The Media Editing Wright’s Wrongs”

““Character’ the Most Important Issue in the Presidential Primary Debates”

“Apostles of Atheism: How the Broadcast & Print Media Helped Spread the
Gospel of Godlessness in 2007”

“A Study in Character Assassination: How the TV Networks Have Portrayed
Sarah Palin as Dunce or Demon”
~ For the archive of MRC Special Reports visit www.MRC.org

ONLINE PUBLICATIONS
BiasAlert™

CyberAlert™

Culture Links™

The Balance Sheet™

CNSNews.com E-Brief ™

Culture Links™

Media Myths™

Notable Quotables™

TimesWatch Tracker™

“For conservatives,
the MRC is Google,
LexisNexis and YouTube
all rolled into one.”

PAT SAJAK

MRC VIDEO SHOWS

NewsBusted™
MRC’s humorous look at issues of the day.

Online with Terry Jeftrey ™
CNSNews.com Editor-in-Chief Terry Jeffrey goes
one-on-one with lawmakers and thinkers on issues of the day.

MRC Live! with Brent Bozell ™

WEB PRODUCTS

www.MRC.org

www.BusinessandMedia.org

www.CultureandMedialnstitute.otg

www.CNSNews.com
www. NewsBusters.org
www. Times Watch.otg

www.MRCAction.org

www.Eyeblast.tv



Media Research Center
325 South Patrick Street
Alexandria, Virginia 22314
(703) 683-9733

www.MRC.org
www.CNSNews.com
www.NewsBusters.org
www.Eyeblast.tv

The mission of the MRC is to bring balance to the news media.

The Media Research Center is a research and education organization operating
under Section 501(c)(3) of the Internal Revenue Code, and contributions are
tax-deductible for income tax purposes. The Media Research Center participates
in the Combined Federal Campaign (CFC). MRC’s CFC number is 12489.



